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ABSTRACT 

A course titled "Editing As a Way of Life," dealing 
with communications media, was tried out at ths senior high school in 
University City, Hissouri. A total of 38 activities were devised to 
meet the 16 objectives of the course, which were subsumed under six 
categories: perception, knowledge, creativity, skills, production 
techniques, and attitudes. The major portion of this report consists 
of tables which relate the results of various evaluations of the 
course including the value students placed on each of the course 
goals and the extent to which students felt the course mot these 
goals. Student responses are also broken down by variables of sex, 
race, religioo, academic success, and rank in family. The course 
evaluation was based on only selected aspects of the program for 
which data could be gathered readily in a short time period. Along 
the major findings were that students in the program were better able 
to define terms from the field of communication and media and could 
use those terms with greater sophistication. Also thera was a 
substantial correlation between the activities students liked most 
and those from which they thought they learned the most. Students had 
positive attitudes towards the course. It was concluded that the 
course was generally successful and could be implemented in other 
schools* (JK) 
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Editing as a Way of Life 

INTRODUCTION 



The course, Editing as a Way of Life, wes offered as a pilot program 
to two classes of sophomores at University City Senior High School, Univer- 
sity City, Missouri, during the fall semester, 1970. Support for the pro- 
gram was provided through the Arts in General Education Project. This project 
had been operating in the district for two years, supported by a grant from a 
private foundation. Through this project, ways of increasing sensory aware- 
ness of students within the ftoaework of daily instruction in the regular 
curriculum are explored. Inservice workshops fov teachers, the development 
of learning packages, and support for special programs are among the project's 
activities . 

One such program was Editing ae a Way of Life. The person who developed 
the program was attached to the project in order to; (1) participate in the 
initial development of the curriculum and accompanying instructional materials, 
and (2) act as the substantive coordinator during the semester and to take part 
in teaching sections of the course. 



Sharpening of perception and the ability to make aesthetic judgments were 
at the center of this course. Since so much stimuli is received simultaneously, 
it was reasoned, learning to be sensitive and selective In perceiving our envi- 
ronment is deemed important. The process of selection is referred to in the com- 
munication media as editing. 

Space in the building was made available for the program on the third floor 
of the building. Equipment required for the communicationb course w&s secured. 
Two classes of 10th grade students were scheduled into the course with a two- 
hour block of time allotted to each class* 

The activities which took place in the course vere described in thi' regu- 
larly published newsletter of the school district as follows: 



M On a given day, one group of students might be in the dark room making 
photograms} another, composing a 16mm film by editing television comar rcials; 
a third, discussing the theme for its Super 8 mo film. An individual student 
may be forming compositions for the synthesiser in the music studio or running 
the video tape recorder. Keeping all these activities coordinated is a major 
taak for the teaching team — Mr. Dan McWhorter, English teacher, Mr. Terry 
Barrett, media consultant, and Miss Jacqueline SKler, fine arts teacher— but 
planning and cooperation make it a reality..* 




"Working in the darkroom, using equipment such as oovie cameras, tape 
recorders, splicers, editors, and video tape recorders should open up avenues 
for new meant of cornual cat ion, both verbal and non-verbal. Composing slide 
shows and films involves a sensitivity to synchronisation of sight and sound, 
a double composition problem. As the student sees end discusses selected 
professional films, be begins to understand hear and why certain effects were 
created. With this Information and the necessary technical skills learned in 
the course, the students will have greater chances of success in film making. 

• •. ' 
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"The communications classroom at University City High has become a real 
editing room, where decisions and selections in creating all kinds of multi- 
media compositions go on daily. Come and see us ’getting it together. 1 

The Setting. University City is a suburban, residential community of approx- 
imately 46,000. It is located between the western boundary of the City of St. 
Louis and the eastern boundary of several other suburban communities. Founded 
in 1904, it is one of the oldest suburbs in the St. Louis Metropolitan arsa. 

Due to its location, the community has a population diversified along 
racial, religious, and economic lines. Racially it is approximately 80 per- 
cent white and 20 percent black. Followers of all major religious faiths re- 
side in the community. Occupationally, the community includes professionals, 
managers and proprietors, white and blue collar workers, as well as pensioners. 

University City’s public school system includes 10 elementary schools, 1 
6th grade center, 2 junior high schools, and 1 senior high school. In Septem- 
ber, 1970, 7588 students were enrolled in the schools. The enrollment ita the 
senior high school was 1548. 



The early 1960's saw the community as a placid suburb, similar to many 
across the nation. The schools, while traditional in lramework, vere acknowl- 
edged for providing an excellent education. However, numerous teachers and 
administrators were at work devising new programs and attempting to incorpo- 
rate current ideas from the field of education into existing programs. 



In 19t>3, the district received a substantial grant award from a founda- 
tion interested in education to stimulate program development and Innovation. 
The professional staff was involved in a far-reaching evaluation of the goals 
and practices of the schools, and new directions were charted. ^ University 
City schools emerged on the cutting edge of major innovations in education 
centering around instructional arrangements, curriculum revision, and modifi- 
cations of the buildings to support these changes. 



Toward the end of the decade, the school and community underwent several 
controversies of the type experienced in many other school districts across 
the nation. The controversies revolved around the defeat at the polls of 
school tax levies requiring multiple tax campaigns and elections, and prob- 
lems associated with intsgratlon. 



As may be surmised, the experiences encountered in lropleuenting the ex- 
perimental progrej in the district could be generalised to other settings. 
The student population is diverse, the expediences in school- community rela- 
tions are similar to tho«e of other districts,' and the district has had ex- 
perience with implementing new curricular programs on « pilot basis. 



^U niversity City Sc hools . School District of University City, Missouri, (27), 
October, 1970 1 o. 4. ; . ^ / 

^Ths Comprehensive Project for Improvement in L earning . University City Schools, 
«uly, 1966. ;K v v •. - ' • . ’ • : . 

^Proceedings of the Conference on I nnovative Pra ctices and the Process of 
Change In Educatio n, CEMREL and University City Schools, Hay, 1967. 
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Program Objectives. As the program was being designed, a number of objectives 
was generated. It was not surprising that, due to the nature of the program, 
many objectives were conceptual in nature. Other objectives were able to be 
stated in more behavioral terms. One writer stated that, by nature, objectives 
would be expected to be stated in terms of varying degrees of specificity. 

The objectives which evolved frctr this course were grouped into six cate- 
gories: perception, knowledge* creativity, skills, production techniques, and 
attitudes. Briefly stated, the objectives were: 

PERCEPTION: 

To develop a critical awareness of the form and content of communication 
media 

To heighten awareness of the interaction between the environment and 
communication media * 

To sharpen visual and aural perception 

KNOWLEDGE: 

To study the impact of communication media on society 

To understand terms used in television, film, photography, and 
advertising 

To help the student be more critical of what he sees around him-- 
on TV, in the theatre 

CREATIVITY: 



To challenge and direct creative impulses of students 

To provide opportunities for experience end production of compositions 
in slides, film, tape recordings and other non-verbal forms 

To help ttys student become more flexible a**d imaginative in communicat- 
ing his ideas 

SKILLS: 

To develop a wider range of communication skills 
To develop esthetic judgment skills 

To sharpen compositional skills through visual, aural and film 
experiences ' 

* . , V ■ ; '*:*<,<* *jyf y ; t v^"- ■ /■ 
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h-.f,: 



treks, Robert B», "Testing in the Evaluation of Curriculum Development," 
Review of Educational Research, 38, (Fell, 1968), pp. 77-84. 
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PRODUCTION TECHNIQUES: 

To operate equipment necessary for film making, audio, and video tape: 
recording 

To provide sufficient skills and successful experiences in communica- 
tion media so that the student will be motivated to continue producing 
independently 

ATTITUDES: 

To develop positive attitudes toward expressing ideas in various ways — 
other than written forms 

To develop an open attitude toward a variety of communication media 



Student Activities* Thirty- eight activities in which the students engaged 
during the semester were identified. They were: 

Developing and printing pictures 

Designing individual projects 

Making photograms in the dark room 

Composing a slide show 

Photographing pictures 

Seeing student slideshows and films 

Seeing film history movies and classics 

Making slides without a camera 

Using the *uper 8 camera 

Making animated films 

Seeing animated films 

Seeing dramatic films 

Seeing special effect film6 

Making tape recordings 

Editing film 

Working with acetate overlays 

Making film montages from bleached films 

Making cut out letters 

Making sound collages 

Doing calligraphy 

Analysing shots and angles in comic strips 
Using the vldto tape recorder 

Seeing how a photographic slide show is done by a professional 
Writing TV reviews 

Designing layouts » 

' Seeing how a video tape recorder works 
Making a story board 

Listening to s film maker; seeing bis work 
Discussing films 

Finding out the possibilities of a movie camera 
Using the synthesiser 






Working with typographic images 

Viewing "how to" films 

Studying typefaces 

Analyzing magazine ads 

Reading media and communications books 

Reading; exploring the Film 

Watching and hearing a synthesizer demonstration 
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Evaluation of the Program. Evaluation is the gathering of information for 
the purpose of making decisions. It is oriented toward a specific program 
rather than toward variables common to many programs .5 Evaluation seeks to 
provide a basis for making decisions among alternatives. The purpose for 
this report is to provide data which would allow one to assess the "effects" 
of the experimental program, and thereby enable an independent observer to 
place a value upon those effects. 

« 

The evaluation procedures centered upon measurable aspects of the program 
which ware seen to be related to cognitive learnings, performance, and atti- 
tudes exhibited by the students in the program and their parents. Cognitive 
skills were measured by a pre- and post-test administered to the students. 

The pre-test was administered during the first week of the course. The post- 
test was administered during the ninth week. For purposes of comparison, a 
control group composed of students who had no instruction in the program was 
administered the test during the ninth week. The test was composed of 29 se- 
lected terms related to media. The students were asked to define these terras. 

Data on the students 1 performance were gathered from the ratings assigned 
to the project students completed. Each student worked on an individual proj- 
ect during the semester. During the eighth week of the program, the projects 
were presented to the class as a whole. The projects were slide, tape, or film 
presentations , or mixed media, graphics, or photography. 

Several measures of attitudes were obtained. Students were presented with 
a list of the activities in which they had engaged in the course. They were 
asked to rank the activities in two ways: (1) according to those activities 

which they liked to do the moat, and (2) those activities from which they be- 
lieved they h*4 learned the moat. Another means of gathering attltudlnal data 
was the use of questionnaires. Questionnaires were designed especially for 
(a) students and (b) parents. The respondents were asked to rate cuch objective 
of the course according to the value they placed upon it; they were asked to 
indicate out-gf-achool activities students engaged in which were related to 
the course; they were asked to indicate the educational value they would place 
upon the course as a whole. Through these means, data related to some of the 
objectives of rhe program ware gathered. 

Generali zaMU tV . It would be interesting to examine the profile of the stu- 
dents enrolled in this course in order to note whether or not the oxperiencej 
they have had would be generallsable to a larger population of students in 
other parte of the country. It hae been mentioned previously that the setting 
for this course, the School District of University City, is appropriate. An 
examination of the students enrolled in the program suggests that they are a 



^Hemphill, John K.» "The Relationship Between Research and Evaluation Studies, 11 
NSSE 68 Yearbook , 1969. 
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diverse group of students and that the outcomes of the program for them would 
be genercllzable to students In other settings. There were 51 students In the 
two programs. There were 28 females and 25 males. Thirty-four of the students 
were white, and 17 were black. There were 19 white female students; there were 
9 female black students; there were 15 male white students; and, there were 8 
male black students. In terms of the religion practiced by the students, 15 of 
the students Identified themselves on the questionnaire as Jewish; 8 identified 
themselves as Catholic; and 12 identified themselves as Protestants, Twenty- 
one students rated themselves as Successful Students; 19 rated themselves as 
Average Students. In terms of their order in the family, 17 students indicated 
they were the youngest child, 17 indicated they were a middle child; and 6 in- 
dicated that they were the oldest child or an only child. The educational char- 
acteristics of the class, I.Q.* grade noint average, and attendance data, all 
of which have been shown significantly related to achievement, are presented 
in Table 1. 



TABLE 1 

EDUCATIONAL CHARACTERISTICS OF STUDENTS ENROLLED IN 
EDITING AS A WAY OF LIFE, SEPTEMBER, 1970 



IQ GPA Days Absent Times Tardy 



Intervals 


f 


Intervals 


f 


Intervals 


f 


Intervals 


f 


146-150 


1 


2. 6-3.0 


A 


33-35 


2 


25-27 


1 


131-135 


2 


2. 1-2. 5 


18 


30-32 


1 


16-18 


2 


126-130 


2 


1. 6-2.0 


9 


27-29 


0 


10-12 


2 


121-125 


5 


1.1-1. 5 


7 


24-26 


1 


7- 9 


6 


116-120 ! - 


6 


0.6-J.0 


3 


21-23 


1 


4- 6 


4 


111-115 


6 


0.1-0. 5 


1 


18-20 


2 


1- 3 


15 


106-110 


5- 






15-17 


1 






101-105 


2 






12-14 


2 






96-100 


■ 2 


- • / 




9-11 


9 






91-95 > : 


3 • ; 


_ -i r . * \> \ ^ 




6-8 


4 






86-90 


2 


: * * ~ * 




3- 5 


10 






81-85 


3 






0-2 


.* 







- Median *11 2.58 , Median-2.33 



Median*? days 



1 /<«n«2'5 
times 








•V-t 



6 . 










It may be noted in Table 1 that* for the 51 students enrolled in the pro- 
gram, the I.Q.’a ranged from 81 to 147 with a median of 112.58; the grade point 
averages (based on a 3-point scale) ranged from 0.5 to 3.0 with a median of 
2.33; the absences ranged from 0 to 35 days with a median of 7 days; the number 
of times students were tardy ranged from 1 to 27 with a median of 2.5 times. 

PRESENTATION OF FINDINGS 

Vocabulary Test. One objective for the course listed under the heading* Knowl- 
edge, was, "To understand terma used in television, film, photography, and ad- 
vertising. " During the first week of school, the students ware administered an 
open-ended test in which they were presented with 29 terms to define. The same 
list was administered during the last week of the program. Of the 51 students, 
there were 40 who took both the pre- and post-test. The vocabulary test was ad- 
ministered to a control group of 60 sophomores not enrolled in Editing as a Way 
of Life 0 ): any program dealing with communications. 

The significance of the difference between the scores on the pre-teft and 
the post- test was analyzed by the t-test for the significance of the difference 
between means. The results are presented in the table below. 



TABLE 2 

SIGNIFICANCE OF DIFFERENCE BETWEEN MEANS 
OF PRE- AND POST-TEST SCORES ON A VOCABULARY TEST 

_ Pre-Test . Post-Test N SE t 



Significance 

Level 



Sun Of Scores 1056 2039 40 3.85 -6.383 P- < .01 

Kean ; > r 26.4 50.975 

Variance V \ 242.149 V 335.973 



As may be noted from the data presented In Table 2, the mean of the post- 
test scores was significantly greater than the mean of the pre-test scores. 

The significance level indicates that these results could ba expected to occur 
by chance only ones in 100 times. It would seem, therefore, that the course 
was effective in Meting thr objective that students would understand terms 
used in media. \ ' . 0 

In addition to racol ag the • core* cm* the teste, the responses were cate- 
i gorisad according to tha loral of sophistication concarnlng madia exhibited. 

The four categories wars; Sophistics tad, Knowledgeable, Halve, and Ho Response 
or Incorrect Response. The responses on the pre- and post-teats for the experi- 
mental group (tboee enrolled in the course) end the post-test for the control 
group (thoee not enrolled in the course) were categorised. The t-test was 
baaed upo.i the responses of 40 students in the experimental group who took both 
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the pte- and post-tests. For this analysis, the responses fror< sll students 
who took all tests were used. There were 51 responses to the pre-test and 45 
responses to the post- test for the experimental group; there were 60 responses 
on the post- test from tht- control group. 

For the p ,r pones of the analysis, the proportion of students' responses 
categorized «us Sophisticated or Knowledgeable and the proportion categorized 
as Naive, T correct, or Nr Response were calculated for each of the three 
te?ts. The significance of the difference between the two proportions was 
analyzed by the Normal Curve Test. A summary of the numbers and proportions of 
responses assigned to each category for each group is presented in Table 3. 

TABLE 3 

SUMMARY OF RESPONSES RATED “SOPHISTICATED; KNOWL iDGEABLE" 

OR "NAIVE; INCORRECT” ON PRE- AND POST-TESTS, EP GROUP, • 

AND POST-TEST, CONTROL GROUP 



i 



t 



hunte r of Answers Proportion of Answers 

ooph. Naive p q P Q. 



Pre-test (Ep) 



N=51 


333 


922 


.276 


.724 


.447 .553 


Post-test (Ep) 












N x 45 


833 


302 


.734 


.266 




Post-test (C) 












N*60 


498 


1002 


.332 


.668 





The Noraal Curve Teat wee need to analyze the difference of the proportions 
on all teata for all groups. The proportiona coopered were: (1) pre-test (Ep 

group) with poat-teat (Ep group); (2) pre-teat (Ep group) with post-test (C 
_grot">) ; end (3) port-test (Ep group) with post-test (C group). The results of 
the analyses are contained in Tables 4, 5, and 6. 




>;’ ■ . • - • TABLE 4 ' • ■ • , 

SIGNIFICANCE OF DIFFERENCE OF THE PROPORTION 
OF ANSWERS RATED "SOPHISTICATED," PRE- AND 
POST-TESTS, EXPERIMENTAL GROUP 




Pre-*est ! ri t , Post-test 
(Ep) ' ‘ (Ep) — 



^ */r:t ^ 1 ■' - , t 

. v P-.276 ; *>-.734 ) f . 



• SE • 

lou -jy 



Z 



-4.5167 



Significance 

Level 



P - <.0002 







. TABLE 5 

SIGNIFICANCE OF THE DIFFERENCE OF THE PROPORTION 
OF ANSWERS RATED “SOPHISTICATED, 11 PRE-TEST EP 
GROUP AND POST-TEST, CONTROL GROUP 



Pre-test 

(Ep) 


Post-test 

(C) 


$E 


z 


Slgrtl fl cance 
L*vel 


P-.276 


P-.332 


.0943 


-.5938 


N. S . 




: V TABLE 6 

SIGNIFICANCE OF THE DIFFERENCE OF THE PROPORTION 
OF ANSWERS RATED "SOPHISTICATED," POST-TEST EP 
GROUP AND POST-TEST, CONTROL GROUP 




Post- test 
(Ep) 


Post- test 

(c). 


SE 


z 


Significance 

Level 


P-.734 


P-.332 


.0974 


+4.127 


P - < .0002 



The data presented in Table 4 indicate that a significantly higher propor- 
tion of the responses on the post- test for the experimental group vere rated 
*' r sophisticated. Hie t score indicates that the proportion is considerably above 
v ' : the mean, and the level of confidence indicates that the results could have 
occurred by chance only two out of 10,000 tines. 



5 \ w/ The data presented in Table 5 indicate that there was no significant dlf- 
ference between the proportions of answsrs rated Sophisticated on the pre-teat 
■ for the experlnentai group and the post-test for the control group. 

- 7 a*. V/*' . -V' ■ ' ; l * ■ r » r.l • •• **• - 



Tti. date pr«ut«d in Iible 6 indict, that . significantly higher propor- 
tion of the re. pome, on th. pott-t.it for th. axp trlmantal group were rated 
Sophisticated, coopered with the on th. poat-t.it for th. control group. The 
Z .core ana level of confldenc w.r. similar to the in Tebl. 4. 









' ' r '- The date indict, that at tha .tart of tha program, tha atud.at. gnro lied 
chib i ted . level Of ability to define terminology uaad in th. field, of media 
which wu comparable to act randomly a.l.ct.d group, of sophomores. By the 
•nd of th. couree, however , they wore ebl. to define th. term, in . manner rated 
mor. sophisticated. ' At. increased proportion, of 'sophisticated* definitions 
• war. found to be statistically slgnlflcent. ".r , •' ' 

w,1/ The objective being coneldetred, to understand term, ua.d, wee m.t. This 
. -■ vm ahovn byt (1) comp aria on of mean, bn th. pr.- and poet-teats, and (2) by 

O lysing a difference in proport^gg-of eonmre which w.ti r.t.d ee sophisticated. 
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Activity Ratings. The activities in which the students engaged during the 
course were described briefly and were listed. Toward the snd of the course 
the students were asked to rank each activity according to: (1) those activi- 

ties from which they had "learned the most 11 and (2) those activities which they 
"liked doing the most. 11 The number 1 was used to denote highest rank and 38 
was used to denote the lowest rank. The rankings submitted by the classes 
were summarized. The extent to which the ranks varied together was determined 
by means of Spearman's Rank Correlation Coefficient. The correlation coeffi- 
cient varies from -1,00 through .00 to +1.00 indicating perfect negative cor- 
relation, no correlation! or perfect positive correlation! respectively. The 
mid rank method was used for tied ranks. The results are presented in Table 7 

The data presented in Table 7 indicate that there is a sizable positive 
correlation between the activities in which the students liked to engage and 
those from which they learned the most. It may be noted that the first five 
activities appear in both columns. These activities are all active, stressing 
student decision making and participation. The fact that activities of this 
sort receive the highest ranks would seem to indicate that a course sucty as 
Editing as a Way of Life would be successful. 

In order to inv estigate further the apparent preference of the students 
for active lessons, the 38 lessons were categorized according to whether or 
not the students were required to be active or passive* Four types of lessons 
were distinguished. They were: (1) activities; composing, making, editing; 

(2) viewing experiences; (3) assignments; studying, analyzing, reading; and 
(4) dlccussion. 

The lessons classified as Activities; composing, making were: Developing 
and printing pictures; Designing individual projects; Making photograms; Com- 
posing a slide show; Photographing pictures; Making slides; Using the Super 8 
camera; Making animated film s; Making tape recordings; Editing film; Working 
with acetate overlays; Making film montages; Making cutout letters; leaking 
sound collages; Doing calligraphy; Using the video ta^e recorder; Designing 
layouts; Making a story board; Using the synthesizer; Wording with typographic 
images. 

The lessons classified as Viewing Experiences were: Seeing student slide 

shows and film; Seeing film history, movies snd classics; Seeing animated files 
Seeing dramatic films; Seeing special effects films; Seeing how a slide show 
is prepared by a professional; Seeing how a video tape recorder works; Listen- 
ing to a film maker and weeing his work; Viewing "How to" films; and Watching 
and hearing a synthesiser demonstration. 

The lessons classified as Assignments were; Analyzing shots and angles 
in comic strips; Writing TV reviews; Discovering the possibilities of a movie 
camera; Studying <.ype faces; Analyzing magazine ads; and Reading books about 
media and communi cations. The lesson categorized aw Plecuaelon was discussing 
films. : : ■ ■- 

The lessens were comblwd to form two categories, Active lessons (those 
concerned with composing, making, etc.) and Festive lessons (those concerned 
with viewing, studying, reeding, etc.). From the information cont <d in 
Table 7, the frequencies with which students stated e preference f * the 38 
activities vers tabulated. The significance of the difference was analyzed 
by means of Chi Square. The rasul takers presented in /able 8. 

16 

10 . 






TABLE 7 



RANK ORDER CORRELATION OF LESSONS WHICH STUDENTS 
LIKED BEST AND FROM WHICH THEY LEARNED THE HOST 





Rank 


Rank 


Type of Lesson 


"Learn" 


"Like 1 


Developing and printing pictures 


1 


1 


Phctographing pictures 


2 


5 


Making photograas 


3 


3 


Designing own project 


4 


2 


Composing a slide show 


5 


4 


Making animated films 


6 


10 


Making easier ales 3 slides 


7 


8 


Seeing film history movies and classics 


8 


7 


Listening to film maker 


9 


28 


Using Super 8 camera 


10 


9 


Watching and hearing synthesizer 


11 


38 


Reading Exp. Film ■ 


12 


37 


Seeing dramatic films 


13 


11.5 


Making tape recordings 


14 


14 


Exploring possibilities of a movie camera 


15 


30 


Making sound collages 


16 


18 


Analyzing comic strips, shots and angles 


17 


35 


Seeing special effects films 


18 


13 


Bleaching and marking " 


19 


17 


Editing film 


20 


15 


Discussing films 


21 


29 


Seeing a profesrional do a slide shew 


22 


23*5 


Seeing student slideshows and films 


23 


6 


Seeing animated films ' " ' 


24 


11.5 


Seeing how a video tape recorder ^orks 


25 


26 


Reading media books ,■ ■ 


26 


36 


Working with acetate overlays ' 


27 . ' 


- 16 


Writing TV reviews - " *, , ! / ' 


28 ' , 


23.5 


Designing layout# ' " ^ J ‘ ' 


5 29 ; 


25 


Making cut-out letters \ 


30 


l 18 


Using synthesizer " *' V*\ V . * * ‘ . \ • V 


, 31 , 


31 


Using video tape '* ’* r ' ‘X W’ 


; 32 *■, 


\ 22 


Making a story board ! v - 1 . ■ ^ \ 

Doing calligraphy J •' : 1 / 


X 33 , 1 : 


i 2? 


X 34 


20 


Analyzing magazine ads ■ 


'35 K^r * 


35 


Working with typographic images <v 


36. . 4fJ 


32 


Studying typ«f*c*« ■ *' ' ■* ^ ; V- ; 


• / * 37 ' 


■'34 ’ 


Vieving f hov to 1 films tr . . v: X r - 


^38 


33 'V 




*-\v + ^ 


Y.:. - / 




- . • K‘* i-:. 


*V\ ,'i ; 1 


>r. : ■ Vv'^. *V'1w iVf V 


c v.-i i‘: 


1 ' i ' * ’* 


■‘V ,.tdvT ii j j ?.v * 




h 



D ! - 



3,653 +.60 
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TABLE 8 



SIGNIFICANCE OF DIFFERENCE BETWEEN TYPES OF ACTIVITIES 
IN LESSONS SELECTED BY STUDENTS AS LIKED MOST AND LIKED 
LEAST v 





Observed Frequencies 


X 2 


df 


Slgnlfl cance 
Level 




Actl ve 


Passive 








Liked Most 


8 


5 


5.43 


2 


P * <.10 


Liked Somewhat 


9 


4 








Liked Least 


3 


7 


















* 



The data preaented In Table 8 indicate that the difference in preferences 
of the students for active or passive activities was not statistically signifi- 
cant, if the standard of the .05 level of confidence is used to define signifi- 
cance. However, the Chi Square obtained (5.434) did approach significance. The 
critical value for significance at the .05 level is 5.991. 

The data suggest that the activity-type lessons presented In the course are 
the sort of classroom experiences students prefer. The fact that the statistic 
approached the required level of significance so nenrly would seem to indicate 
that the lessons developed for the course were well selected. 

Performance Ratings. During the course, the students designed their own media 
projects. Some students developed their projects alone and some worked in 
groups. Early in November, the projects were presented. The types of projects 
developed were; (1) slides and film shows, or multi-media presentations; (2) 
graphics; and (3) photography. The multi-media presentations were titled: 

The Jet Age; Still Life; Indians; Space Travel; Life and Time; The Hardships 
of Us (the Blacks)!; People; Out in the Country; A is for Animal; The Star 
Strangled Banner; Slide Poem; The Vicious Circle; Israeli and American Culture; 
Word Associations; #uaic-Togather; Cycles; Pollution; Hands; The School; A Liv- 
ing Organism; Things Gotten Together; And Animation. 

Graphics were entitled; Film Festival Posters; "To Dream the Impossible 
Dream"; f, I Believe"; Typographic Images; end Concrete Poetry. Photography 
projects were; Animals end Their Designs; Modern Fashions; Her Philosophy of 
Life; Feces; and Science Models. 

The projects were rated by the instructors on a 3* point scale. The ratings 
assigned to che three different types of projects are summarized in Table 9. 



TABLE 9 

RATINGS ASSIGNED TO TYPES OF STUDENT PROJECTS 

High Average Low 



Multi -media 
(slides, films, 

music) 10 17 4 

Graphics — 3 3 

Photography 1 — 5 



In order to teat whether different types of projects were rated In a manner 
significantly different from other types, the data presented above were analyzed 
by Chi Square. The results are presented In Table 10. the cells in the table 
above were combined in order to meet the requirements of the statistical test. 



. TABLE 10 

SIGNIFICANCE OF DIFFERENCE BETWEEN 
RATINGS AND TYPES OF STUDENT PROJECTS 



"" ■■ ' 1 ■ A ' 


Observed Frequencies 




Significance 
df Level 


‘ 1 ■'.* i ■ j - ‘ 


Rati ngs 

High & Avo. Low 






Slides and 
Films 




' ' 12.423 

i , u h 4 


1 p - <.001 


, t Graphics . 

' . and .• -V 

V Photography 


r r- - . 4- . . ' 

4 .;.*/• 7 8 


i j;. 


.;••••• •• 




■ _ . , - ■ . 






* * i • • r. a -f \ V- r 


‘4 <■ 7; "-T ‘ - W i-vr;iv 


7 ; V* !; 3 


y S i * - t il ' J . ■ ( ; . 



\ ; 



The data presented in Table 10 indicate that higher ratings were given to 
*•' those students who presented projects involving films, slides, or mixed media 
to a significantly greater extent than students who presented projects dealing 
with graphics sad photography. The majority of students prsparad projects 
which received an acceptable rating. , . 




Opinions. In order to gather information concerning several aspects of the 
'effects 1 of the course upon the students, an opinionnaire vaa designed to 
gather data directly from students enrolled in the course. The aspects 
selected for investigation were: 

1. The value students place upon the goals for the course , as 
they understand them. 

2. The realized goals for the course^ as students see them. 

3. The behaviors of students outside of class which might be a 
result of learnings from the course. 

4. The e ducational value students place upon the goals and 
activities of the course. 



1 

The respondents were asked to return the opinionnaires unsigned. For pur 
poses of making comparisons, they were asked to indicate their sex (male or 
female); race (Black, or Negro, White, Other); religion (Protestant, Catholic, 
Jewish, Other); rank in family (oldest child or only child, second oldest, 
younger than 2 or more brothers or sisters); and degree of success in school 
(auccesaful student, average student, poor student). 



There were 41 usable responses to the survey. Ten students either did 
not respond or responded in an irregular manner which resulted in invalidating 
their questionnaire. Of the 41 responses, 20 were from males and 21 from femal <? 
25 were from Whites and 13 were from Blacks; 12 respondents identified themselvet 
as Protestants, 15 identified themselves as Jars, and 8 identified themselves as 
Catholics; 21 identified themselves as successful students and 19 identified them 
selves as average; 6 indicated they were the oldest child, 17 indicated they wore 
the second oldest, and 17 indicated they were younger than two or more brother* 
or sisters. 



In order to measure the value the students enrolled placed upon the goals 
for the course, they were asked to respond to each goal according to a 4- 
point Likert-type scale. The respondents were asked to indicate vhether, In 
their opinion, etch goal vae Very Valuable, Somewhat Valuable, Of Little Value, 
or of No Value At All. The date ate presented In Table 11* 

^ The responses in Table 11 ere expressed in percentages. It may be noted 

from the table that the goale listed ere endorsed generally by the students. 

The goale related to Knowledge end Critical Awareness received the highest per- 
• cent ages of 'valuable' rating* . The goals related to Perception and Developing 
Judgment Skills received the highest percentage of 1 little or no value' ratings. 

t h The responses, by percent, from students categorised according to sex, 
race, religion, academic success, end rank in family axe included in Tables 17 
through 28j rMpectlvely (in Appendix A). 
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TABLE 11 






VALUE PLACED UPON GOALS FOR THE COURSE, 
.. BY PERCENT, ALL RESPONDENTS 



A=Very Valuable 
B«Somewhat Valuable 



C*L1ttle Value 
D»No Vilue At All 



PERCEPTION: 



To develop a critical awareness of the form and con- 
tent of communication media 



To heighten awareness of the Interaction between 
the environment anti communication media 



To sharpen visual and aural perception 

KNOWLEDGE : 



To understand terms used In television, film, 
photography, and advertising 



To help the student be more critical of what he 
sees around hla--on TV, in the theatre 



CREATIVITY: 

To challenge and direct creative impulses of students 



To provide opportunities for experience and production 
of compositions In slides, film, tape recordings and 
other non-verbal forms " 



To help the student become more flexible and 
imaginative In communicating his ids as 



SKILLS: '. : V : 

To develop a wider range of communication skills 
To develop esthetic judgment skills 



To sharpen compositional skills through visual, 
aural and film txperlencsa - V V ; V 



O 
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Perrent Responding 
BCD Owits 



20 


73 


7 


0 


0 


29 


44 


24 


0 


1 

3 


n 


41 


22 


3 


0 


32 


39 


22 


7 


0 


27 


54 


12 


7 


0 


54 


34 


12 


0 


0 


24 


56 


17 


3 


0 


37 


46 


17 


0 


0 


39 


46 


10 


5 


0 


39 


41 


17 


3 


0 


15 


56 


27 


2 


0 


34 


44 


12 


7 


3 



TABLE 11 (cont.) 



A *Very Valuable 
B=Somewhat Valuable 






C=L1ttle Value 
^No Value At All 






Percent Responding 






A 


B 


C 0 


Omits 


PRODUCTION TECHNIQUES: 










To operate equipment necesoaiy for film making, 
audio, and video tape recording 


49 


27 


17 7 


0 


To provide sufficient skills and successful 
experiences in communication media so that the 
student will be motivated to continue producing 
Independently 


22 


5A 


♦ 

20 4 


o < 


ATTITUDES: 










To develop positive attitudes toward expressing 
Ideas In various ways— other than written forms 


44 


44 


5 2 


i 

5 


To develop an open attitude toward a variety of 
communication media 


32 


49 


12 2 


5 
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Summar y Ratings > The ratings for all objectives were summarized for all cate- 
gories. The Chi Square teat was applied to the summaries in order to test 
whether the students, when classified according to the variables presented, 
perceived the value of the goals in a similar manner. The results of the 
analyses ate presented in Table 12, 

It will be noted from Table 12 that when the students were categorized 
according to sex, there was no significant difference in the ratings which 
they assigned to the program goals. This would Buggest that the goals wc*e 
seen as equally valuable by male^ and females. 

When the students were categorized according to race, a significant dif- 
ference in the ratings assigned to the goals emerged. Students identifying 
themselves as Blacks provided positive ratings (A or B) to a lesser extent 
than did students identifying themselves as White. The percentage of favor- 
able ratings was 27.2 for Blacks and 55.9 for Whites. 

When the students were categorized according to religion, a significant 
difference was found for the ratings assigned. Students identifying themselves 
as Catholics supplied only 16.1 percent favorable ratings (A or B) compared with 
29.7 percent for the Protestants and 33.9 percent for the Jews. Catholic stu- 
dents supplied almost an equal number of ’little value 1 ratings as ’very valu- 
able’ ratings . 

When the students were categorized according to academic success, a sig- 
nificant difference enlarged between the ratings assigned by the two groups. 

A greater percentage of successful students rated the goals for the course as 
r v*ry valuable’ while 8 greater percentage of average students rated the goals 
as 'somewhat valuable.' 

In order to analyze the ratings assigned by students categorized accord- 
ing to rank in the family, the oldest child and middle child categories were 
combined to meet the requirements of the Chi Square teat. A significant dif- 
ference was found for the ratings assigned to the goals by the two groups. 

A greater proportion of older or middle students assigned ratings of ’somewhat 
valuable' to the goals for the program. 

It is apparent from the deta that, in all cases, a majority of the stu- 
dents rated thfc goals favorably. To a significant extent, however, a larger 
percentage of favorable responses were provided byi White students compared 
wi tli Black; Jewish and Protestant students compared with Catholic students; 
successful students compared with average students; and older or middle chil- 
dren in the family compared with youngest children . a the family. 

Realized Objectives. In order to measvre the extent to which students be- 
lieved they were meeting the objectives for the course, they were asked to 
respond to each goal according to the 4-point Likert-type scale. The respond- 
ents were asked to indicate whether, in their opinion, they were meeting each 
objective to (a) a great extent; (b) to some extent; (c) to a limited extent; 
or (d) not meeting the objective at all. The responses are presented in 
Table 13. 





T/BLE 12 

s i£ NIFICANCE 0F difference OF VALUE PLACED 
UPON GOALS, 8Y STUDENT VARIABLES 



Student 

VfHables 



Response* 



X* 



<ff 



Significance 

Level 



20 Mali* 

21 F^jale 



13 

25 



15 

8 

12 



Black 

White 



Jews 

Catholics 

Protestants 



112 

105 



66 

146 



C8 

29 

74 



B 

147 

160 



50 

54 



98 29 

190 57 



11 

11 



11 

5 



.455 



9.211 



101 

61 

92 



44 

30 

18 



7 

8 
5 



29.966 



n.s . 

P - < .01 

4 

P - < .001 



21 Scgfl . Std. 119 143 63 9 ' 7.354 

19 Avg. Std. 92 157 40 11 



3 P - ^ .05 



23 Oldest/Mid. 118 
17 Youngest 97 


186 

108 


42 

54 


5 20.846 

16 


3 P - < .001 


A“Very Valuable '' J 
B*Soaevbat .’Suable ' 


• -r- ■ 






C*Llttle Value 
D-No Value At All 






'• J 


^ ■ r - . . , . ; * , ; 


1 1 L» 



It may be noted from Table 13 that the majority of itudents indicated they 
were meeting the objectives to either a great extent or to some extent. The 
students asm themselves as meeting the goals In the category Creatlvi ty to at 
least some extent.. 

The responses to these Items, by percent, from students categorized accord- 
ing to the variables sex, race, religion, academic success, and rank In family 
are Included In Tables 29 through 40, respectively (In Appendix B) . 
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EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, ALL STUDENTS 



A*To t Great Extent 
B*To Some Extent 



C“To a Limited Extent 
D»Not At All 






Percent Responding 
BCD Omits 



PERCEPTION: 



To develop e critical awareness of the fora and 
contact of coaaumicatlon be die 


* 12 


73 


12 


0 


3 

f 2 


To heighten evareneae of the interaction between [ 
the euvironaerit and coonuni cation aedla r, c 


10 


54 


29 


5 


To sharpen visual and aural perception 


27 


37 


27 


7 


2 


KNOWLEDGE: . . • 








* 




To study the lapace of coaeunicetlon aedla on 
society " 3 /. •:.^ v . y s , 


12 


47 


. 34 


7 


o 


To uzkderatend terse used In television, fils, 
photography, and advertising 


32 


48 


10 


10 


0 


To halp tht student be sore critical of vhat ha 
sees around his — on TV, in tha thaatra 


51 


32 


12 


5 


0 



CREATIVITY: 

To challenge end direct creative impuleea of 
etudente 

To provide opportunltiee for experience end pro- 
duction of ccmpoeltlon* In elldee, filn, tape re- 
cordlnge end other non-verbal fora* 

To help the atudent become more flexible end 
Imaginative in communicating hi* Idee* 



15 54 19 12 

29 56 15 0 

34 51 12 3 



, SKILLS; ■ 

To develop e aider rang* of communication akllle 

To develop ** the tic Judgment ekllle . /•; 

To aherper compositional eklll* through vtatcl, 

^ ‘ill dnd film experiencee . , ■ 

viv : / ■ v /• 2u v 



32 54 14 0 0 

15 54 27 2 2 

24 44 22 10 0 



•i t, TABLE 13 (cont.) 



A’To A Great Extent 


OTo a Limited Extent 


B*To Some Extent 


D*Not At All 







Percent Responding 



, y).i ■ V 


A 


B 


C 


D 


Omits 


PRODUCTION TECHNIQUES: 












to operate equipment necessary for film making, 
audio! and video tape recording * > ~ ■[ . 


44 


32 


14 


10 


0 


To provide sufficient skills and successful experi- 
ences In communication media so that the student 




t ; . ‘ 






♦ 


will be motivated to continue producing Independently 
ATTITUDES: 


24 


42 


29 


5 


c 


To develop positive attltudee toward expressing 
ideas in varioua ways— other than written forma 


17 


64 


17 


0 


2 


To develop an open attitude toward e variety of 
communication media 


17 


62 


17 


2 


2 
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Students 1 Out-of-S c hool Activities. One potential effect the program might 
have for the students is put wing activities or mentioning topics related to 
their classroom activities. To determine the extent to which this was true 
for the students in the experimental program, a list of activities in which 
they might have engaged or topics they might have mentioned outside of school 
were listed. The respondents were asked to indicat' the extent to which they 
had pursued the activity or spoken about the topic according to the following 
4-point scale: (a) frequently; (b) sometimes; (c) seldom; and (d) rarely or 

never. The responses are summarized in Table 14. 

TABLE 14 

0UT-0F-SCK00L ACTIVITIES ENGAGED IN BY STUDENTS, BV PERCENT 



A*Frequently 

B=Sormimes 



C=Seldom , 
D-Rarely or Never 





A 


8 


C 


D 


Omits 


Noticed how TV and radio commer- 
cials , magazine and newspaper ads are 
"put together." y 


21.9 


56.1 


12.2 


9.8 


0.0 


Commented on TV programs .. .how they 
affect people, techniques used, etc. 


19.5 


48.8 


24.4 


7.3 


0*0 


Talked with enthusiasm about project 
you had chosen. 


36.6 


29.3 


24.4 


9.7 


0.0 


Commented knowledgeably about communi- 
cations medial TV, magazines, movies, etc* 


14.6 


56.1 


19.5 


9.8 


0.0 


’ ' -V - ' .. i .* A * o ' V- , , . • $. ; 

Noticed design in the world about you, 
(cars, homes, cloth as, architecture, etc.) 


36.6 

« 


41.5 


17.1 


4.8 


0*0 


Expressed interest in coming to school 
for this course. 


17.1 


41.5 


14. 6 


26.8 


0.0 


j • 3 '-■ VJ.; *■' * vi i . • • 

Tried to come up with new ideas or new 
ways of looking at everyday objects* 


21.9 


39.0 


26.8 


12.3 


0.0 


Were interested in how photographing 
and recording equipment works. 


43.9 


31.7 


17.1 


7.3 


0.0 


Shoued signs of improvement in express- 
ing yourself in writing and speaking* 


21.9 


■ 41.5 


31.7 


4.9 


0.0 


Showed signs of improvement in express- 


29.3 


51.2 


14.6 


4.9 


0.0 



ing yourself non-verbally ... (drawing , 
taking pictures, making collages, 
films, etc.) . 



TABLE 14 (cont.) 



A*Frequently . j; u ,,; ' 

B “Some times .■% 






C=$eldom 

D«Rare1y 


or Never 






A 


A B 


c 


D 


0ml 2s 


Used new tempo in talking about 
communications media. 


12.2 


34.1 


46.3 


7.4 


0.0 


Commented positively on the films 
seen in class . =»• r ";?/ $ J, . *; ^ 


19.5 


58.5 


14.6 


7.4 


0.0 


Commented .negatively on the films 
t seen in class. 


12.3 


46.3 


24.4 


0.0 


0.0 


Commented favorably on the emphasis 
on student involvement in the course. 


21.9 


34.2 


21.9 


19.3 


2.5 


Commented unfavorably on the emphasis 
on student involvement in the course. 


7.4 

‘f. V 


, 39.0 


41.5 


9.8 


2.3 


Tried to solve independently problems 
arising from working out the project 
you had chosen. 1'!’: , * 4 \ 


34.2 


29.3 


24.4 


9.8 


2.3 


Spoke intelligently about media 
1 (synthesiser, editors, splicer, film). 


19.5 

i • * ; 1 *• 


36.6 


26.8 


12.2 


4.9 


<v,i; t *1 •• .t < • i i - 


v 











It nay be noted from the information presented in Table 14 that a majority 
* of the student s stated they bed engaged in the Hated activities or mentioned 
the list of topics out of school either frequently or sometimes. Exceptions 
veret Used nev terms in talking about media and commented unfavorably upon 
,V r o emphasis upon student involvement in the course. . 

Parents ' Qplntonnaire. A questionnaire similar to the one administered to the 
■ j : students mis designed for their parents. The instrument was designed to gather 
data concerning the value parents pieced upon the program goals and the educa- 
tional value the parents pieced upon the course. Fifty-one questionnaires were 
; mailed to the parents' homes. Forty usable responses ware returned. 

The value placed upon sach program goal by the 40 parents responding are 
iV*V o summarised, by percent t in Table 15. f A 7‘ * A ? 

^ ... / ■'; . -■>, «. ' l 

' }>. *; * c • A. '• £ i [ : >:.>;•/ . >v 

‘ ' V*'* / •* ■/ v - 



it* 

' 28 
.•Cfij, ; 





TABLE 15 



PARENTS' RATINGS OF THE VALUE OF THE GOALS 
FOR THE COURSE, BY PERCENT 



A=Y3iy Valuable 
B=$omewhat Valuable 



C«L1ttle Value 
D*No Value At All 



Percent Responding 





A 


B 


C 


0 


Omits 


PERCEPTION: . ' /. . 










To develop a critical awareness of the fora and con* 
tent of communication media . .. 


40 


40 


20 


0 


0 


To heighten awareness of the Interaction between 
the environment and communication madia 


30 


55 


15 


0 


0 


To sharpen visual and aural perception 
KNOWLEDGE: r ,' : . ■ 


55 


30 


15 


0 


0 


To study the impact of communication media on society 


50 


30 


15 


5 


0 


To understand terms used in television film, 
photography, and advertising 


40 


45 


15 


. 0 


0 


To help the student be more critical of what he 
sees around him — on TV, in the theatre 


55 


25 


15 


5 


0 


CREATIVITY: • > .W 5 v, A! .I;/.* 

. ;V« w.\' -tv ;? . . 






; ; '■ 






45 




15 






To challenge and direct creative impulsea of etudenta 


40 


o 


0 


To provida opportunities for experience end production 
of compoeitions in elidee, film, tape recordings sad 
other non-verb el forme A yyj 

• V ' s S- < i" ' : ty< » Y- t ) ; 'f / ; y*? /. ,; ; Y . f * , • ^ ^ .. ' , , ’ ; 


40 


. 40 


20 


0 


0 


To help the student become more flexible and 
lmaginativa in communicating his ideaa ’ 

. • * • • '• w *>;■ ,>■ * m *■' ■ .? - 


55 


20 


20 


5 


0 


tA y: , V ; ,V;.V 

SKILLS: ' ■ . . : ' ; ^^v:v>r:vV> ? W-iv 


V* J f * ^ 

C v W - 


• \ j 


. 






To develop * wider ra'-ge of cf unlcetloo ekllle . 


55 


30 


5 


10 


0 


To develop eeth*tlc judgment ekllle 


SO 


59 


10 


5 


0 • 


To eberpon coapoeltlotul ekllle through vleuel , 
eurel and file experleoeee f;' ; 


25 


50 


15 


10 


0 



ERiC 






TABLE lS'Uont.) 



A*Very Valuable - 

B*Somewhat Valuable 






OLIttle Value 
D a No Value At All 




■■ . - . ..... ..... .. . - ; 




Percent Responding 




' • - • -1-r' J. ,v- r T.. 


A 


B 


C 


D Omits 


: ■: i *• - . 

PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording ~ ...... 


25 


50 


25 


0 


0 


To provide sufficient skills and successful 
experiences in communication media so that the t . , > . 
student will be motivated to continue producing . 
Independently 


25 


55 


15 


5 

' 1 


0 


ATTITUDES: 












To develop positive attitudes toward expressing 
ideas in various ways — other than written forma 


55 


35 


5 


5 ' ’ ; 


0 


To develop an open attitude toward a variety of . >i} . t3 
communication media 


35 


55 


10 


0 


0 


P .s f . -■ a •' ’ ~ ■ - - . 













The data presented in Table ].$ indicates that the majority of the parents 
trtio responded to the questionnaire saw the goals for the program as being either 
Very Valuable or £r«MMhet Valuable. Comparatively few of the respondents saw 
the goals as being of Wo Valia At All. Only 5 or 10 percent of the respondents 
viewed certain of the goals as having no value. 

/ v' '. •• ' J i V. ; : *•/•..; -lop# r>- /if*. r . \ .>• : ■ ‘ 

In order to note vhethdf the general endorsement of the goals by parents 
varied according to the type of goal (perception, knowledge, etc.), the re- • 
sponsaa were sussaarlsed for each type of goal and ware tested by Chi Square. 

The results ere presented In Table 16. ■ K1 '-y 



The dete pre tented In TabU 16. indicates that there was no significant 
difference In th , manner In which the group of 20 parents rated the value of 
the goals. The 6 types of goals were rated poeitively. : j , 

or '• ’> ' (It- ,1 % '•>••>* ‘ ■' - V '. •’ ■' ' • 



‘ : ; ; A \ 

<! . of .c?r’' 



'■ • ■ *»•’ . : •' ■ ' • ’■ V f| ’ , ■ ■ 



Em: . . 



.ft, >. a ■ 

m* f ’ * < * 



; '• < •C-K'VV lV tv 
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TABLE IB 

SIGNIFICANCE OF DIFFERENCE OF PARENT 
RATINGS AMONG 6 TYPES OF PROGRAM GOALS 



Types of Goals ' • ■ Observed Frequencies X 2 df Slg. Level 

. '\ ' ; \ a ' b c o 16.109 15 p - ^ .50 



Perception 


25 


-24 


10 


F 

A 


Knowledge 


29 


20 


9 


2 


Creativity 


28 


20 


10 


1 


Skills 7' : 


22 


27 


6 


5 


Prod. Techniques 


10 


21 


8 


1 


Attl tildes 


18 


18 


3 


1 




SUMMARY AND CONCLUSION 



The course. Editing a a a Way of Life, vaa tried out on an experimental basis 
in University City Senior High School during the fall semester, 1970. It was 
taught by a team of three Instructors, one of when vaa the designer of the course. \ 

The school vaa typical of many districts located throughout the nation. The class 
vaa composed of sophomores varied along racial, religious, and other character-*- 
istlcs. \ 1 ‘ 

The goals for the program were subsumed under 6 general catagorlaa. Many of 
the goele were not directly measurable. The evaluation of tho program centered 
upon selected aspects of the program for which meaauroa could be obtained. 

Aocng the major findings were: (1) studsnts enrollsd in the program gained 

in their ability to define selected terms from the field of communications and 
media; (2) students exhibited a greater amount of sophistication in the defini- 
tions of these terms; ( 3 ) there was a substantial correlation between the activ- 
ities students liked to perform and from which they learned the most; (4) stu- 
dents who «i&mltted projects composed of elldee, films, or multi-media presenta- 
tions received higher ratings then students who aubultted graphics and photography 
projects; (5) students rated the objectives for the courts in a generally positive 
manner; (6) significant differences vara found emong the ratings assigned by stu- 
dents when they were categorised according to several student variables ; (7) 
parents of students in the program viewed the goals in a positive manner; and 
(8) no significant difference was found among the positive ratings assigned to 
various types of goals. / ?:V ; ; v-'\ 








The findings indicate that the course could be considered to have met 
with success in its trial in a genuine school setting. The students gained 
experience in operating equipment and in other aspects of communications 
media. Students working together or alone produced projects in which they 
made a statement through media. Furthermore, students stated that they en- 
gaged in out-of-school activities related to the course. The general accept- 
ance of the goals for the program from students and parents would seem to 
indicate that the course could be implemented in other schools throughout 
the nation. j t 

Th6 aspects of this course which were measured were those which lent 
themselves readily to data gathering within a short period of time. It would 
be valuable if researchers could develop instrumentation or observational 
techniques for gathering data about the more subtle gosls of the program. 

Such an exercise would be expected to make a meaningful contribution to the 
field of aesthetic education. «' 
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TABLE 17 



VALUE PLACED UPON GOALS FOR THE COURSE, 
........... BY PERCENT, MALES 



A*Very Valuable C-L1 ttle Value 

B=Soniewhat Valuable D»No Value At All 



PERCEPTION: 

To develop a critical awareness of the form and con- 
tent of communication media 

To heighten awareness of the interaction between 
the environment and communication media 

'f ■ 

To sharpen visual and aural perception 

KNOWLEDGE: 

To study the impact of conminication media on society 

To understand terns used in television, film, 
photography, and advertising 

To help the student be more critical of what he 
sees around him— on TV, it. the theatre 

CREATIVITY: 

To challenge and direct creative impulses of students 

To provide opportunities for experience and production 
of composition# in elides, film. Ups recordings and 
other non-verbal forme 

To help the student become more flexible end 
imaginative in commicatlng his ideas 

SKILLS: 

To develop a wider range of communication akilla 

To develop eathetic Judgment akilla 

To sharpen compositional skills through visual, 
aural and film experiences 



Percent Responding 



A 


B 


C D 


Omi ts 


25 


75 


0 0 


0 


40 


45 


15 0 


0 


40 


30 


25 5 


0 


25 


55 


11 5 


0 


35 


45 


1 5 


0 


65 


20 


i 


0 


20 


50 


V. 


0 


40 


55 


5 


0 


40 


40 


1. * 


0 


35 


45 


? 


0 


5 


50 




0 


35 


45 




0 





[ 




1 



i 



TABLE U(cont.) 



A=Very Valuable ■ x ' ' - 

B=Somewhat Valuable 


- - . 






C*L1ttle Value 
D«No Value At All 


'v-- ■ ■ 




Percent Responding 




■■ r .i- ' ;y . V . - S , •, ’• 


A 


£ 


C 


D 


Oml ts 


PRODUCTION TECHNIQUES : 












To operate equipment necesuary for fibs making, 
audio, and video tape recording 


60 


20 


20 


0 


0 


To provide sufficient skills anJ successful 
experiences In communication media so that the 
student will be motivated to continue producing 
Independently 


20 


55 


25 


1 

0 


0 


ATTITUufS: 












To develop positive attitudes toward expressing 
ideas in various ways — other than vrlttan forms 


50 


45 


0 


5 


0 


To develop an open attitude toward a variety of 
communication media < { 


25 


60 


10 


5 


0 







TABLE 18 

VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, FEMALES 



A=Very Valuable OLIttle Value 

8=Somewhat Valuable D*No Value At All 




Percent Responding 



■ ;■ ;j */-. . 


A 


B 


c 


D 


Omits 


PERCEPTION: 












To develop a critical awareness of the form and con- 
tent of communication media 


14 


72 


14 


0 


0 


To heighten awareness of the interaction between . 
the environment and communication media . ^ : >: , • , 


19 


43 


7 


0 


5 


To sharpen visual and aural perception 


29 


52 


19 


0 


0 


KNOWLEDGE: 

To study the impact of communication media on society 


38 


24 


28 


10 


0 


To understand terms used in television, film, 
photography, and advertising 

' '■■it -■ • 

To help the student ba sore critical of what he 
sees around him — on TV, in the theatre 


19 


61. 


10 


10 


0 


43 


48 


9 


0 


0 


CREATIVITY: 












To challenge and direct creative impulses of students 


28 


62 


5 


5 


0 


To provide opportunities for experience end production 
of compos it Iona , in elides* film, tape recordings end 
other non-verbal fotmf ' 


33 


38 


29 


0 


0 


To help the student become more flexible and 
imaginative in communicating hie ideas 


38 


52 


10 


0 


0 


SKILLS: / ; . 'v ' * 












To develop a wider tenge of communication skills 


43 


38 


19 


0 


0 


To develop esthetic judgment skills 


24 


62 


14 


0 


0 


To sharpen compositional skills through visual, 
aural and film experiences 


33 


43 


14 


• 

5 


5 



ERIC. 



36 









'• S nnm 



ai 






TABLE j^(cont.) 



'O* 1 -; i; m s,s£. ± g •. *</ i ■- 



\ 



0 



. -Vi. 



■’.-'V;--* *<i ':. ■:•'!&*:■ i ; - i,/ v. ..,i. v -. s . 

1 *»£ ' ■'./ !.' 7 i * V* . ••: ; ’} «“ • ••£ f '/ i ' { >y '. v* * 



.oi 



?;r . ..^ 



1 ’ ■ ' *V : - i * ' y 5 ?. : .* *’v - :': t . 

■' • • ' '• ’ -Si- f i-i = . ! 



tv'.' 



;-j. . •;: 



• ^ ■• i 'y^KXZ* % s X' t 

Li :■ v 



■ M C* 



*> * S - r ij. 5. i ; S i - 



i i 



o 

ERLC 



' -v ! . 



>V 



: ^7 ' 



A? Very Valuable 
B=$omewhat Valuable 








C«L1 title Value 
D*No Value At All 


i; ...' j ; ■; y; . : 


A 


Percent Responding 
B C D Omits 


PRODUCTION TECHNIQUES: 










To operate equipment necessary for flla making, 
audio, and video tape recording 


38 


34 


)A 


14 0 


To provide sufficient skills and successful Ui 1 
experiences in communication madia co that the 
student will be motivated to continue producing 
independently ~ ^ 


24 


s:> 


14 


10 0 


ATTITUDES: 


m 








Tc develop positive attitudes toward expressing 
Ideas In various ways — other than written forms 


38 

• V > . 


42 

\ d j 


10 


0 10 


To develop an open attitude toward a variety of 
communication media 

,, , - •> v'i ',4 , 


38 

f < • i 


• v V 

38 

> L- 

> ■ f 


14 


0 10 



VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, BUCK 




v A-Very Valuable C»L1ttle Va’ue 

B=Somewhat Valuable D»No Value At All 



Percent Responding 





A 


B 


C 


0 


Omits 


PERCEPTION: 








* * 




To develop a critical avareneas of the form and con- 
tent of comnunlcatlon nedla 


15 


77 


8 


0 


0 


To heighten awareness of the interaction between 
the environment and communication media 


31 


31 


31 

r. 


0 


* V 


, - . • t • ■ . ' 'i • • • ’ _ 

To sharpen visual and aural perception 


15 


54 


23 


8 


0 


KNO LEDGE: 












To study the Impact of communication media on society 


23 


46 


16 


15 


0 


To understand terms used In television, film, 
photography, and advertising 


54 


31 


15 


0 


0 


To help the student be more critical of what he 
sees around him — on TV, in the theatre •••• 


69 


31 


• o 


0 


0 


CREATIVITY: ; ! 












To challenge and direct creative impulses of students 


15 


54 


31 


0 


0 


To provide opportunities for experience snd production 
of compositions la slides, film, tepe isordinge snd 
other non-verbel forms 


46 


46 


8 


0 


0 


To help the student become more flexible snd 
imaginative in communicating hln ideas 


15 


55 


15 


15 


0 


SKILLS: ;V ■ y V -: - 












To develop a wider range of communication skills 


15 


46 


31 


8 


0 


To develop esthetic Judgment skills 


8 


69 


15 


8 


0 


To sharpen compositional skills through visual, 
aural and film experiences 


31 


46 


0 


15 


8 



3 

ERIC 



TABLE 1$ {cert. ) 



A*Very Valuable 1 ; : ' b^'r ' 

B*Somewhat Valuable 




*- ;v: 




OLIttle Value 
D=No Value At All 


uyr/A&'i.- • A’*' ; 




Percent Responding 




• , ; • ' ■•£ •- •: V.? T A; ■■• ‘ A' 'A V ' . ; 


A 


B 


C 


D 


Oml ts 


PRODUCTION TECHNIQUES: V . 












To operate equipment necessary for film making, 
audio i and video tape recording 


84 


8 


8 


0 


0 


To provide aulf tcient skills and successful 
experiences in communication media ao that the 
student will be motivated to continue producing 
independently V- -,V;- { 


31 


54 


15 


1 

0 


0 


ATTITUDES: 












T» develop positive attitudes toward expressing 
ideas in various ways— other than written fores 


36 


46 


0 


8 


8 


To develop an open attitude toward a variety of 
communication media 


15 i 


62 


8 


8 


8 
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TABLE £0 

VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, WHITE 



■ -‘Jir ti ■ V--:.) J j ■■ v : • - . ....... . . 

; A*Very Valuable c«l.1tt’e Value 

8«$omewfcat Valuable : „ . . . . v O«llo Value At All 




Perce nt Responding 

^ . ......... ... - ■ “ 





A 


B 


c 


0 


Omits 


PERCEPTION: \ 












To develop a critical awareness of the fora and con- 
tent of conmunlcation media 


24 


68 


3 


0 


0 


To heighten awareness of the Interaction between 
the environment and communication media 


32 


4t' 


20 


0 


0 


To sharpen visual and aural perception 


48 


36 


16 


0 


0 


KNOWLEDGE: 








.> 




To study the impact of conmunlcation media on society 


36 


40 


24 


0 


0 


To understand terms used in television, film, , 
photography, and advertising 


16 


68 


8 


1 

8 ; 


0 


v To help the student be mhre critical of what he 
sees around him — on TV, in the theatre * 


52 


32 


16 


0 


0 


CREATIVITY: - . . r v > ; •/: ^ 












To challenge end direct creative impulses of students 


32 


56 


8 


4 


0 


:• To provide opportunities for experience end production 
of compositions in slide# i file, tape recordings and 
; other non-verbal forme 


32 


48 


10 


0 


0 


imaginative in co— unlcating bla idaaa ?• 


52 


44 


4 


0 


0 


; SKILLS: ' ' ; '\V ' 












To davs lop a wider range of cn— uni cation akilla 


52 


44 


4 


0 


0 


To develop aathatic Judgment akilla 


20 


52 


28 


0 


0 

J 


To sharpen compositional akilla through visual, 
aural and film experience# 


40 


48 


12 


0 


0 



er|c 



m. 

? 40 



fc-o-rs:- table 20 (cont.) rC*-VJV 



... *.* r - « - ;.;w~ ! • i> 






— 


A= Very Valuable 
B s $omewhat Valuable 






C*L1ttle Value 
0=No Value At All 






Percent Responding 




A 


B 


C 0 0ml ts 


PRODUCTION TECHNIQUES: 








To operate equipment necessary for f 11* Baking, 
audio, and video tape recording 


36 


40 


o 

o 

CM 


To provide sufficient akills and successful 
experiences in communication media so that the 1 • 

student will be motivated to continue producing 
independently r 


20 


60 


♦ 

16 4 0 


ATTITUDES: 






\ r : ; ' . 'r . ' 


To develop positive attitudes toward expressing 
ideas in various ways— other than dtten f as 


52 


36 


QO 

o 

-s> 


To develop an open attitude toward a variety of 
cotwunicition nedift 


40 


40 


16 . 0 !;i;i 4 





0. 





OK 
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TABLE 21 

-■ ‘ ?- f-r. . . . • . 

VALUE PLACED UPON GOALS FOR THE COURSE, 
^ ; . : . BY PERCENT, PROTESTANTS . 



A*Very Valuable C-Ltttle Volte 

B»Somewhat Valuable d«No Value At All 



Percent Responding 



PERCEPTION: 


A 


B 


c 


D. 


Omits 


To develop a critical awareness of the fora and con- 
tent of cornual cation media 


f 25 


75 


0 


0 


0 


To heighten awareness of the Interaction between 
the environment and communicatJon media ,/ 


25 


59 


8 


0 


8 


*■’ • ' v ' : ■ • ■ •»':L •' 1 . ' ' • 

To sharpen visual and aural perception 


33 


67 


0 


0 


0 



KNOWLEDGE: 



To study the Impact of comuni cation media on society 


25 


67 


0 


8 


0 


To understand term used In television^ film, 
photography/ and advertising 


25 


42 


33 


0 


0 


To help the student be more critical of vhat he 
sees around him— on TV # In the theatre 


67 


33 


0 


0 


0 


CREATIVITY: 

To challenge and direct creative impulses of studsntc 


33 


50 


17 


0 


0 


To provide opportunities for experience and production 
of compositions in slides, film, tape recordings end 
other non-verbal forms ;■/«:■< •' ‘ • • 


59 


33 


8 


0 


0 


To help the student become more flexible and 
imaginative in communicating his ideas 


33 


59 


0 


8 


0 



SKILLS: 



Xu develop s wider range of communication skills 


75 


17 


8 


0 


0 


To develop esthetic Judgment skills 


17 


58 


25 


0 


0 


To sharpen ci mposltional skills through visual, 
aural and film experiences 


50 


42 


0 


8 


0 








$5 



35. 

42 








l 



' -v • ' 

; , . TABLE 21 (cont.j 

"'•V / .■ . t ... , • 

. -• ■>. . - - 

— ■ ■ ■ ■ 



A* Very Valuabl e '"'T ' . H ^ : * rr4 '" ; " v ^ ; ' - 

B=Son»Jwhat Valuable 






■ '' v.- 


C=Little Value 
D°No Value At All 

; s. : 


■**•5 ’ ’ 


. . 


Percent Responding 




. 5i ; ; ■■s . : 


a 


- a 


C 


SL 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording * ' ." 


59 


25 

; n .. ■: , 


u. 8 


8 


0 


To provide sufficient skills and successful 
experiences In conauni cation media so that the 
student vlll be activated to continue producing 
Independently > " > 


, 1 i 

34 

i 


! • : j 

i *, ’ • 

30 

. r 


8 


• * 

8 


0 


ATTITUDES: \ 












To develop positive attitudes toward expressing 
Ideas In various ways— other than written forms ^ 


25 


^ 59 


8 


■■ ; f* 

0 ; !t 


8 


To develop an open attitude toward a variety of •< 1 * ‘V 
coamuni cation media " . \ 


..i >; 

33 


33 


25 


0 


9 



' v- ^ p;, 



• £ :: » »■» 



; V^-’y 'V.V. ^4. . :.v : - , 

■ ' S"' ? y:'i iij 1 .< >■ • ’., WJ f'f; i ...i 
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TABLE 22 

VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, CATHOLICS 



A-Very Valuable ' C*L1ttle Value 

B=Somewhat Valuable D=No Value At All 




Percent Responding 
A B C D Omits 



PERCEPTION: 

To develop a critical awareness of the form and con- 
tent of communication media 0 75 25 0 0 

To heighten awareness of the Interaction between ^ 

the environment and communication media ^ - 12,5 12.5 75 0 0 

To sharpen visual and aural perception 12.5 50 37.5 0 0 



KNOWLEDGE: 

To study the impact of conaunlcatlon media on society 25 25 25 25 0 

..... ... . w. : vr **••••.• c '' 

To understand terms used in television, film, 

photography, and advertising ' ‘ v 50 50 0 0 0 

To help the student be more critical of what he 

sees around him — on TV, In the theatre . , „ 50 SO 0 0 0 



CREATIVITY: 

To challenge and direct creative lmpulsea of students o 87.5 12.5 0 0 

To provide opportunities for experience and production 
of compositions in elides, film, taps- recordings and 

other non-verbal forms 12.5 50 37.5 0 0 

To help the student become more flexible and . 

imaginative In communicating hla Ideas 25 37.5 25 12.5 0 



•\ skills: y.;,/ j-; . 

; To develop a wider range of communication rkiils 

To develop esthetic judgment skills 

To sharpen compositional skills through visual, 
aural and film experiences 



12.5 50 37.5 0 

0 62.5 25 12.5 

25 37.5 25 12.5 



0 

0 

0 




0M 



44 



37 . 






TABLE n (cont.) 



A*Very Valuable ; 

B=Somewhat Valuable ; 


- 




C=L1ttle Value 
D»No Value At All 


. v f ^ 




Percent Responding 


. ' ' ’•> 3 | V T " i ■ 


A 


B 


c 


D 0ml ts 


PRODUCTS TECHNIQUES: 










To op<*' 'te equipment necessary for fila asking, ^ 5 
audit. , and video tape recording 


50 


25 


12.5 


1.2.5 0 


To provide sufficient akille and successful ; -srl-; 

experiences in co— uni cation nedla so that the ; 

student will be notivat-sd to continue producing 
independently : 0; 


•• r. > 1 

25 


37.5 


37.5 


# 

0 0 


ATTITUDES: .V;'j7- 








■■■ . -a * 


To develop positive attitudes toward expressing 
ideas in various ways— other than written fores 


37.5 


50 


0 1 


12.5 0 


To develop an open attitude toward a variety of 
comiMinl cation ®edia 


■ • ) i;i 

25 


62.5 

■ jL ' . ' r 


1 0 


12.5 - ' 0 

w. > ■? i * ■ * • ■ 



O 
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TABLE 23 

VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, JEWS 



A=>Very Valucble Va l* e »n 

B=Somewhat Valuable D=No Value At All 



PERCEPTION: 

To develop a critical awareness of the form and con- 
tent of communication media 

To heighten awareness of the interaction between 
the environment and communication media 

To sharpen visual and aural perception 



KNOWLEDGE : 

To study the Impact of communication media on society 

To understand terms used in television, film, 
photography, and advertising 

To help the student be more critical of what he 
sees around him-^on TV, in the Vheatre 



CREATIVITY: 

To challenge and direct creative impulses of students 

To provide opportunities for experience and production 
of compositions in slides, film, tape recordings and 
other non-verbal forms 

To help the student become more flexible and 
imaginative in communicating his ideas 



SKILLS: 

To develop a wider range of communication skills 

To develop esthetic Judgment skills 

To sharpen compositional skills through visual, 
aural and film experiences 



Percent Respondin g 



A 


B 


c 


33 


60 


7 


47 


47 


6 


47 


20 


33 


40 


27 


; 33 


13 


60 


7 


40 


27 


33 


33 


47 


13 


40 


47 


13 


60 


33 


7 


33 


54 


13 


13 


54 


33 


33 


40 


20 



D_ Omits 

0 0 

* 

0 0 

0 0 

0 0 

20 0 

0 o 

7 0 

0 0 

0 0 

0 0 

0 0 

7 0 




39. 

46 



TABLE 23 (cont.) 



' * * . * i; ' 1 "1 — — — — 


A=Very Valuable 
B=Somewhat Valuable 


•: "• ' 




C=L1ttle Val: 
D=N’o Value A 


. .. . ■. . . . ...■ ..... ... . ..... ■ - ■ - ■ ■ 




Percent Responding 




A 


B 


r D Omi 


PRODUCTION TECHNIQUES: 


< 






To operate equipment necesaary for film laaking, 
nudlo, and video tape recording 


27 


33 


33 i 1 


To provide sufficient skills and successful 
experiences In communication media so that the . 
student will be motivated to continue producing 
Independently 


20 


53 


20 7 < 


ATTITUDES: 








To develop positive attitudes toward expressing 
ideas in various ways— other than written fores 


66 


27 


7 0 0 


To develop an open attitude toward a variety of 
coauituni cation aedi* 


40 


47 


13 0 0 






i ; * 




47 ' 



TABLE 24 



VALUE PLACED UPON GOALS FOR THE COURSE. 
V r: BY PERCENT. SUCCESSFUL STUDENT 



A«Very Valuable ''■'«••• 
B*Somewhat Valuable 



C*Little Value 
0=No Value At All 



PERCEPTION: 

To develop a critical awareness of the form and con- 
tent of conxDunlcatlon media 

To heighten awareness of the interaction between 
the environment and communication media 

To sharpen visual and aural perception 

1 ' ' H 

KNOWLEDGE : 



To understand terms used in television, film, 
photography, and advertising 

To help the student be more critical of what he 
sees around him — on TV, in the iheatre 



CREATIVITY: 



To provide opportunities for experience end production 
of compositions in slldssi film, taps recordings and 
other non-verbal forme 

To help the student become more flexible and 
imaginative in communicating hie ideas 



SKILLS: 

To develop a wider range of c o— uni cation skills 

T*> develop esthetic Judgment skills 

To sharpen compositional skills through visual, 
aural and film sxperiencea 



A 


B 


c 


0 


Omits 










26 


67 


5 


0 


0 

I 


33 


48 


19 


0 


0 


38 


38 


2 * 


0 


0 


33 


33 


29 


5 


0 


19 


57 


10 


14 


0 


38 


38 


24 


0 


0 


28 


48 


19 


5 


0 


43 


38 


19 


0 


0 


43 


43 


9 


5 


0 


43 


38 


19 


0 


0 


14 


43 


43 


0 


0 


48 


33 


19 


0 


0 



O 
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TABLE 24 (cont.) 

.. .... 1 - • 




A-Very Valuable 
B-Somewhat Valuable 



PRODUCTION TECHNIQUES: 

To operate equipnent necessary for 111* 
audio, and video tape recording 

To provide (sufficient skills and successful 
experiences in communication media so that the 
student will be motivated to continue producing 
independently 



ATTITUDES: 

To develop positive attitudes toward expressing 
ideas in various ways — ovher than written forms 

To develop an open attitude toward a variety of 
communication media 



rr OLIttle Value 

D“No Value At All 

Percent Responding 
ABC D Omits 



43 24 24 9 0 



1 

33 43 19 5 0 



43 47 5 0 5 



38 43 • 14 0 5 






49 

* 2 . 



X TABLE 25 1jj.V 

VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, AVERA6E STUDENT 



A=Very Valuable r ' 
8 s Sonewhat Valuable 



C=L1ttle Value 
D»No Value At All 



Percent Responding 

B C 0 Omi ts 



PERCEPTION: 

To develop a critical awareness of the fora and con- 



tent of communication media 


ii 


78 


11 


0 


0 


To heighten awareness of the interaction between 
the environment and communication media 1 ;; s 


21 


42 


32 


0 


* 

5 


To sharpen visual and aural perception 


32 


47 


21 


0 


0 


KNOWLEDGE: ! ’ 

To study the impact of communication media on society 


26 


47 


16 


11 


0 


To understand terms used in television, film, 
photography, and advertising 


31 


53 


. 16 


0 


0 


To help the student be more critical of what he 
sees around him — on TV, In the theatre 


68 


32 


0 


0 


0 


CREATIVITY: 

To challenge and direct creative Impulses of students 


21 


63 


16 


0 


0 


To provide opportunities for experience and production 
of compositions in slides, film, tape recordings and 
other non-verbal forms 


31 


S3 


16 


0 


0 


To help the student become more flexible and 
imaginative In coMunicatlng his Ideas 


37 


S3 


5 


5 


0 


SKILLS: 

To develop e wider range of communication skills 


37 


47 


16 


0 


0 


To develop esthetic Judgment skills 


16 


68 


11 


5 


0 


To sharpen compositional skills through visual, 
.ural and fils experiences . 


21 


53 


5 


16 


5 



O 
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TABLE 25 (cont.) 



■ C v.*cv- '• 










A=Very Valuable "•* ’T‘"“ ' v , 

B=$omewhat Valuable 






C*L1ttle Value 
D-No Value At All 


' " • — ^ . . C. - 




Percent Responding 




A 


B 


c 


D Omits 


<• ■' ; v . ;. p j i . 3 ii v 

PRODUCTION TECHNIQUES: ' 










To operate equipment necesury for film making, 
audio, and video tape recording , 

. V : ■ 

To provide oylficient skills and successful 
experiences in communication modia so that the 
student will be motivated to continue producing , 
independently 


53 


31 


11 


5 0 


11 


63 

‘ • ir. 


21 


5 0 


ATTITUDES: 










To develop positive attitudea toward expressing 
ideas in various ways— other then written forms 


42 


42 


5 


5 5 


To develop an open attitude toward a varlsty of 
communication media 


26 


53 


11 


5 5 



I A 



.’ 4 i- * c; ; .*< 






■*i‘* .vyvi r.v* 



O 
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TABLE 26 

VALUE PLACED UPON GOALS FOR THE COURSE, 
' BY PERCENT, OLDEST CHILD 



A =Very Valuable " C*LUtle Value 

B*Somewhat Valuable D*No Value At All 



A 

PERCEPTION: 

To develop a critical awareness of the fora and con- 
tent of communication media 17 

To heighten awareness of the interaction between 

the environment and communication media v 17 

To sharpen visual and aural perc ption 83 

KNOWLEDGE: 

To study the impact of conaun lent ion media on society 33 

To understand terms used in television, film, v o.; 

photography, and advertising 17 

To help the student be more critical of what he 

sees around him — on TV, in the theatre ' 67 

CREATIVITY: 

To challenge and direct creative impulses of students 33 

To provide opportunities for experience and production 
of compositions In slides, film, tape recordings and 
other non-verbal forms 50 

To help the student become more flexible and 
imaginative in communicating hie ideas 50 

17 
17 



SKILLS: 

To develop a wider rai^e of commicatlon skills 

To develop esthetic Judgment skills 

To sharpen compositional skills through visual, 
aurcl and film experiences 

52 



o 

ERIC 



ix 

45. 



Percent Responding 
B C D_ 



83 0 0 

l 

50 17 0 

17 0 0 



33 33 0 

50 33 0 

0 33 0 



6 / 0 0 



33 17 0 

50 0 0 



S3 0 0 

66 17 0 

0 



OroUs 



0 

16 

0 



0 

0 

0 



0 



0 

0 



0 

0 

0 



33 50 17 



TABLE 26 (con t.) 



A=Very Val uabl e " " " ' ' ’ " r ‘ 

B=Somewhat Valuable 




. - ■ • 


C«L1ttle Value 
D*No Value At All 




A 


- 4 .y^ t ■' rv 

Percent Responding 
B C 0 


Omits 


' ; ; ' ' '• - ■ . 

PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording . s.vS nr. 

f. ' - t‘A • < » * • 


50 . 


v 0 r r 


50 


0 


0 


To provide suificient skills and successful 
experiences in communication media so that the 
student will be motivated to continue producing , . 

independently 

J ' ' ■ r ' !■ ^ ■ 


17 • 

~ ... . i 


33 


50 


0 ' 


0 


ATTITUDES: 












To develop positive attitudes toward expressing 
ideas in various ways — other than written forma , •• 


50 


33 , 


, 0 


0 


17 


To develop an open attitude toward a variety of 
communication media V y \i 


4 33 


, i • 

33 , 


17 


0 


17 



Ci, ■ i' \£* 






£• 














53 






V TABLE 27 

• l ! KZ- , (V 



VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, SECOND OLDEST CHILD 



A* Very Valuable 
B-Somewhat Valuable 






C-LIttle Value 
0-No Value At All 






Percent Responding 




■ . /■: :* , H . ‘ ' 


A 


8 


c 


D Omi ts 


PERCEPTION: 












To develop a critical awareness of the fora and con- 
tent of covsaunlcatlon media 


12 


82 


6 


0 


0 


To heighten awareness of the Interaction between 
the environment and communication media 


29 


65 


6 


i 

0 


0 


To sharpen visual and aural perception 


35 


53 


12 


0 


0 


KNOWLEDGE: 












To study the Impact of coneunication Media on society 


23 


53 


18 


6 


0 


To understand term used In television, film, 
photography, and advertising 


18 


64 


18 


0 


0 


To help the student be more critical of vhat he 
sees around him — on TV, in the theatre ’ 


47 


53 


0 


0 


0 


CREATIVITY: 












To challenge and direct creative impulses of students 


29 


47 


24 


0 


0 


To provide opportunities for experience end production 
of compositions in elides, film, ti.pe recordings end 
other non-verbal form 


41 


53 


6 


0 


0 


To help the student become more flexible end 
imeginetive in ccimeunlceting hie ldeee 


41 


59 


0 


0 


0 


SKILLS: 












To develop e wider rente of communication skills 


35 


47 


18 


0 


0 

! 


To develop esthetic Judgment ekille 


12 


70 


18 


0 


0 

i 


Tu sherpen compositional skills through vieuel, 
aurel end film experiences ' ’ • 


29 


53 


0 


12 


i 

6 


er?c 

54 
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TABLE 27 (cont.) 





A«Very Valuable ."...V 1 . 

B B $omewhat Valuable 






C»L1ttle Value 
D*No Value At All 


,;■/ ;• ' .j j.. ' a’.’ • / ' v . : 


A 


Percent Responding 
0 C D Oml ts 


PRODUCTION TECHNIQUES: 










To operate equipment necessary for film asking, 
audio, and video tape recording J 


47 


47 •«, 

<■'{ p ''i* 


r 0 


6 0 


To provide sufficient skills and eucceaaful 
experiences in communication media so that the 
student will be motivated to continue producing 
independently • ' , 


23 


65 


6 


6 0 


ATTITUDES: 










To develop positive attitude* toward expressing 
ideas in various ways— other than written forma 


^ 35 


53 


6 


0 6 


To develop an open attitude toward a variety of 
coununl cation media 

. ' ' ' J c. ‘ : ‘ ‘ \ rt>«v u /.% . : , 


29 


’ ;• •/ '"‘t. 

53 


12 


0 6 



- . \ v; v - . r * ; 



— j 
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TABLE. 2 a 



VALUE PLACED UPON GOALS FOR THE COURSE, 
BY PERCENT, YOUNGER THAN 2 OR MORE 



A»Veiy Valuable 
B“Somewhat Valuable 






C-L1 ttTe Value 
D-No Value At All 


. lit: : i'O ;■ V.: ;i ' ‘ 




Percent Responding 




r-fe/ ^ . ■ • 


A 


B 


C 


0 


Omi ts 


PERCEPTION: 












To develop a critical awareness of the fora and con- 
tent of coguunlcation media 


29 


53 


12 


0 


0 


To heighten awareness of the Interaction between 
the environment and communication media 


35 


24 


41 


t 

0 


0 


To sharpen visual and aural perception 


18 


41 


35 


6 


0 


KNOWLEDGE: 












To study the impact of cowunlcation media on society 


35 


29 


24 


12 


0 


To understand terms used In television! film* 
photography > and advertising 

. . . . . _ x i. ■. (,r , \ . 


41 


41 


0 


18 


0 


To help the student be aore critical of what he 
sees around hia — on TV, in the theatre 


59 


23 


18 


0 


0 


CREATIVITY: 












To challenge and direct creative impulse* of atudanta 


18 


59 


18 


5 


0 


To provide opportunitiaa for s'xperience and production 
of coapoeltlone in alldaa, flla, Upa racordlnga and 
other non-verbal forna 


29 


47 


24 


0 


0 


To halp the student becoae aore flsalbla and 
iaaginative in co— unlcating his idea# 


35 


35 


18 


12 


0 


SKILLS: 












To develop a wider rang* of coaauni cation ■ kills 


53 


23 


18 


6 


0 


To develop esthetic Judgment skills 


is 


41 


35 


6 


0 


To sharpen cos^ositioneJ skills through visual, 
sural and film experiences € 


41 


35 


18 


6 


0 
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TABLE 28 (cont. ) -L ! . A 




A»Very Valuable j OLIttle Value 

B*Somewhat Valuable D*No Value At All 



: s*-. ./i.i'CV. 

j ■ 

PRODUCTION TECHNIQUES: 

To operate equipment necessary for film waking , 
audio, and video tape recording 



Percent Responding 
A B C D Omits 




To provide sufficient skills and successful --ui-.i 

experiences in co— uni cation media so that the 
student will be aotlvated to continue producing 
independently ~ s.:; , , 



ATTITUDES: 

To develop positive attitudes toward expressing 
ideas in various ways— other than written forms 

" r * ■ A V •: ’ •' 

To develop an open attitude toward a variety of 

communication media 



53 35 6 6 0 

29 53 12 6 0 
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APPENDIX B 



EXTENT TO WHICH PROGRAM GOALS WERE MET 

Item Analysis of Responses by Sex, Rac3, 
Religion, Academic Success, and Rank In 
Family v ' ' 







*19? ' p ?&, wrr& , ***wjr m*^r*r* 



TA8LE 29 



EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, MALES 



A=To a Great Extent 
P=To Sane Extent 



C*To a Limited Lxte 
D=Not At A1 1 





A 


B 


C 


D 


Omits 


PERCEPTION: 












To develop a critical awareness of the form and 
content of communication media 


20 


65 


10 


5 

1 


0 


To heighten awareness of the interaction between 
the environment and communication madia 


20 


45 


30 


5 


0 


To sharpen vioual and aural perception 


30 


40 


20 


10 


0 


KNOWLEDGE: 












To study the impact of communication media on 
society 


20 


50 


20 


10 


0 


' 1 j 

To understand terms used in television, film, 
photography, and advertising / 


45 


40 


10 


5 


0 


To help the student he more critical of what ha 
sees around him— —on TV, in the theatre > 


55 


20 


15 


10 


0 


CREATIVITY: 












To challenge and direct creative lapulsee of 
studtntt 


15 


55 


' 20 


10 


0 


To provide opportunities for experience and pro- 
duction of compoeitions in-alidee, film, tape re- 
cordings and other non-verbal forms 


35 


55 


10 


0 


0 


To help the etudent become more flexible end 
imaginative in communicating hie ideas 


25 


65 


5 


5 


0 


SKILLS: 












To develop a widet tenge of comasunicatlon ekills 


45 


45 


10 


0 


G 


To develop esthetic judgment ekills 


25 


50 


20 


0 


5 


To sharpen compositional skills through visual, 
minil and film experiences l ! 59 


30 


40 


15 


15 


0 



51 . 



TABLE 29 (cont.) 



A=To a Great Extent 
B=To Some Extent 


C=To a Limited 
D«Not At All 


Extent 








Percent Responding 




• ,,, . ^ . . 


A 


B 


C 


D 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment r.eceasary for film making* 
audio, and video tape recording 


65 


25 


5 


5 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


30 


35 


30 


f 

5 


0 


ATTITUDES: 












To develop positive attitudes toward expressing 
ideas in various ways— other than written forms 


20 


65 


10 


0 


5 


To develop an open attitude toward a variety of 
communication medic 


20 


60 


15 


0 


5 





52 






TABLE 30 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, FEMALES 



A=To a Great Extent OTo a Limited Extent 

B=To Some Extent D*Not At All 



Percent Responding 





A 


B 


C 


D 


0ml ts 


PERCEPTION: 












To develop & critical awareness of the fora and 
content oi communication media 


5 


81 


14 


0 


0 

< 

5 


To heighten awareness of the interaction between 
the environment and communication media 


0 


62 


28 


5 


To sharpen visual and aural perception 


24 


33 


33 


5 


5 


KNOWLEDGE: 












To stud/ the impact of communication media on 
society 


5 


43 


47 


5 


0 


To understand terms used in television, film, 
photographyi And advertising 


19 


57 


10 


14 


0 


To help the student be more critical of what he 
sees around him — on TV, in the theatre 


48 


43 


9 


0 


0 


CREATIVITY: 












To challenge and direct creative impulse* of 
students 


14 


53 


19 


14 


0 


To provide opportunities for experience and pro- 
duction of compositions in alldaa, film, tape re- 
cordings and other non-verbal forma 


24 


57 


19 


0 


0 


To help the student become more flexible and 
imaginative In coenuaicatlng hie Ideas 


43 


38 


19 


0 


0 


SKILLS: 












To develop a wider range of communication skills 


19 


62 


19 


0 


0 


To develop esthetic judgment skills 


5 


57 


33 


5 


0 


iharpen compositional skills through jvjeual, 
MiLM-wisr«j:i[j > J end film experiences , ’ ' ^ 

61 . 


19 


48 


28 


5 


0 






TABLE 30 (cont.) 



A=To a Great Extent 


OTo a Limited Extent 


B=l'o Some Extent 


l>Not At all 



Percent Responding 



“V- V 


A 


8 


C 


D 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment neceaaary for film making, 
audio, and video tape recording 


24 


38 


24 


14 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 








4 




will be motiveted to continue producing independently 


19 


48 


28 


5 


0 


ATTITUDES: 












To develop positive attitudes toward expressing 
ideas in various ways — other than written forms 


14 


62 


24 


0 


0 


To develop an open attitude toward a variety of 
communication media 


14 


62 


19 


5 


0 








TABLE 31 

EXTENT TO WHICH PROGRAM GOALS WERE MET. 
BY PERCENT. BLACK 



A=To a Great Extent C"To a Limited Extent 

B=To Some Extent 0*Not At All 



PERCEPTION: 

To develop a critical awareness of the fora and 
content of communication madia 

To heighten awareness of the Interaction between 
the environment and communl cation media 

To sharpen visual and aural perc ption 



KNOWLEDGE: 

To study the Impact of comeunicatlon media on 
society 

To understand terms used In television; film, 
photography, and advertising 

To help the student be more critical of what he 
sees around him--on TV. In the theatre 



CREATIVITY: 

To challenge and direct creative Impulses of 
students 

To provide opportunities for experience end pro* 
ductlon of compositions In slides, film, tspe re- 
cordings end other non-verbal fores 

To help the student become more flexible and 
imaginative in ctmmnnicstlng his ideas 



SKILLS: • 

To develop s wider range of communication skills 

To develop esthetic Judgment skills 

Q 

isrpen compositional skills through visual, 
££^ 1 and film experiences 03 

' 55. 



Percent Responding 



A 


£ 


C 


D 


Omits 


8/ 


69 


15 


0 


8 

* 


0 


38 


38 


8 


8 


15 


31 


31 


15 


8 


8 


6 


6 


0 


0 


38 


46 


8 


8 


0 


54 


30 


8 


8 


0 


0 


6? 


23 


15 


0 


54 


46 


0 


0 


0 


23 


69 


8 


0 


0 


23 


54 


23 


0 


0 


15 


46 


39 


0 


0 



8 54 15 23 



0 



TABLE 31 (cont.) 



A=To a Great Extent C=To a Unit ted Extent 

B=To Some Extent 0»Not At All 



Percent Responding 





A 


0 


C 


D 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording 


62 


15 


15 


8 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


8 


46 


38 


8 


i 

0 


ATTITUDES: 












To develop positive attitudes toward exprsssing 
ideas in various ways — other than written forms 


0 


69 


23 


0 


8 


To develop an open attitude toward a variety of 
communication media 


8 


61 


23 


0 


8 



’WWW. * A 



TABLE 32 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, WHITE 



A=To a Great Extent OTo a Limited Extent 

B=To Some Extent D-*Not At All 



Percent Responding 





A 


8 


C 


0 


Omi ts 


PERCEPTION: 












lo develop a critical awareness of the fora and 
content of communication media 


16 


72 


12 


0 


0 

0 


To heighten awareness of the interaction between 
the environment and communication media 


12 


68 


20 


0 


To sharpen visual and aural perception 


36 


44 


20 


0 


0 


KNOWLEDGE: 












To study the impact of communication madia on 
society 


16 


52 


24 


8 


0 


To understand terms used in television, film, 
photography, and advertising 


32 


52 


12 


4 


0 


To help the student be more critical of what he 
sees around him — on TV, in the theatre 


56 


28 


12 


4 


0 


CREATIVITY: 












To challenge and direct creative impulses of 
students 


24 


52 


16 


8 


0 


To provide opportunities for experience and pro- 
duction of compositions In slides, film, tape re- 
cordings and other non-verbal forms 


20 


64 


16 


0 


0 


To help the student become more flexible and 
imaginative in communicating his Ideas 


44 


36 


16 


4 


0 


SKILLS: 












To develop a wider range of communication skills 


36 


52 


12 


0 


0 


To develop esthetic Judgment skills 


16 


C4 


16 


0 


4 


Ti» sharpen compositional skills through visual, 
.il itnu flim wMfisriem^M * 

ERIC M 

65 


36 


36 


28 


0 


0 



A 3 To a Great Extent C-To a Limited Extent 

B b To Some Extent D»Wot At A1 1 



■ - - ' '■ •••• ■ ’■ ■ ■ 




Percent Responding 






A 


B 


C 


0 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment necessary for film asking* 
audio, and video tape recording 


40 


36 


12 


12 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


36 


40 


20 


4 

4 


0 


ATTITUDES: 












To develop positive attltudee toward expressing 
ideas in various ways — other than written fores 


28 


56 


16 


0 


0 


To develop an open attitude toward e variety of 
couamnlcatlon media 


24 


60 


12 


4 


0 








66 

58 . 










TABLE 33_ 

EXTENT TO WHICH PROukAM GOALS WERE MET 
BY PERCENT, PROTESTANTS 



A-To a Gr«et Extent 
B'To Some Extent 



A 



PERCEPTION: 

To develop a critical awareness of the fora and 8 

content of communication media 

To heii^ten awareness of the interaction between 

the environment and communication media 9 

To nharpen visual and aural perception 50 



KNOWLEDGE: 

To a tidy the impact of communication media on 

society 17 

To understand terms used in television, film, 
photography, and advertialng 25 

To help the student be sere critical of what he 

sees around him— on TV, In the theatre 75 



CREATIVITY: 

To challenge and direct creative lmpulsee of 

students 17 

To provide opportunities for experience and pro- 
duction of compositions in slide* , film, tape re- 
cording! and other non-verba.l forme 25 

To help the student become more flexible and 
Imaginative in communicating bin lduse 50 



SKILLS: 

To develop a wider range of communication skiile 25 

To develop eethetlc judgment ekllle 17 

To sharpen compositional skills through visual, 

mini I and Him experience* * r V? 25 



ERIC 



» 



OTo a Limited Extent 
D«Not At All 



Percent Responding 



BCD Omits 



75 17 0 0 

t 

75 8 8 0 

34 8 8 0 



50 33 0 0 

67 0 8 0 

17 0 8 0 



58 8 17 0 



67 8 0 0 

42 8 0 0 



75 0 0 0 

50 17 8 8 

50 8 17 0 



TABLE 33 (cont.) 



A=To a Great Extent 
B=To Some Extent 




OTo a Limited Extent 
D s Not At All 






Percent Responding 






A 


B 


C 


D 


Omits 


PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording 


42 


42 


16 


0 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


33 


42 


25 


♦ 

0 


0 


ATTITUDES: 












To develop positive attitudes toward expressing 
ideas in various ways— other than written forma 


25 


67 


8 


0 


0 


To develop an open attitude toward a variety of 
communication media 


17 


66 


17 


0 


0 







■ L ; J/l* f/J. '.<■ ) iS ...•-< i', . 
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TABLE 34 



EXTENT TO WHICH PROGRAM GOALS WERE MET 
BY PERCENT, CATHOLICS 



A=To a Great Extent C=To a Limited Extent 

B=To Some Extent D=Not At All 



PERCEPTION: 

To develop a critical awareness of the fora end 
content of coamunication media 

To heighten awareness of the interaction between 
the environment and coamunication media - 1 .- j . 

To sharpen visual and aural perception 



KNOWLEDGE : 

To study the lapact of coamunication media on 
society 

To understand terms used in television, film, 
photography, and advertising 



To help the student be more critical of what he 
sees around him— on TV, in the theatre 



CREATIVITY: 

To challenge and dltfect creative impulses of 
students 

To provide opportunities for experience and pro- 
duction of compositions, in elides, film, tape re- 
cordings end other non-verbal forme 



To help tha student become more flexible and 
imaginative in communicating his idaaa 



SKILLS: ; V - J/ • 

To davalop a wider range of communication skills 



To develop esthetic Judgment ekllle 

- ‘ ' • s 

To aharpsn compositional skills through visual, 
1 1 and film vHperienrss ji 1 

RJC - . 41. 



Percent Respond! nq 



A 


B 


C 


D 


Omits 


0 


75 


25 


0 


0 


0 


25 


62.5 


0 


12.5 


0 


37.5 


3?. 5 


12.5 


12.5 


a 


25 


62.5 


12.5 


0 


37.5 


37.5 


12.5 


12.5 


0 


50 


37.5 


12. ^ 


0 


0 


0 


62.5 


25 


12,5 


0 


25 


62.5 


12.5 


0 


0 


12.5 


87.5 


0 


0 


0 


25 


25 


50 


0 


0 


12.5 


37.5 


50 


0 


0 


12.5 


25 


50 


12.5 


0 






v. 

I 



TABLE 34 (cont.) 



A=To a Great Extent OTo a Limited Extent 

8*To Some Extent D*Sot At All 







Percent Res ending 






A 


& 


C 


D 


Umits 


PRODUCTION TECHNIQUES: 












fo operate equipment necessary for film making, 
audio, and video tape recording 


37.5 


25 


25 


12.5 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 








* 




will bo motivated to continue producing independently 


0 


50 


37.5 


12.5 


0 


ATTITUDES; 












To develop positive attltudee toward expreeelng 
ideas in varioua ways— other then written forme 


0 


75 


25 


0 


0 


To develop an open attitude toward e variety of 
communication media 


12.5 


5C 


37.5 


0 


0 




V: ■ i 
: ‘ \ 



* *►( 











70 

* , - 

62 . 
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TABLE 35 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 

• BY PERCF.N T , JEWS 

A=To a Great Extent 
B=To Some Extent 

1 Percent Responding 

A £ £ 2. Oml_ts^ 



C=To a Limited Extent 
n=Not At All 



PERCEPTION: 

To develop a critical awareness of the font and 
content of communication media 

To heighten awareneso of the Interaction betveen 
the environment and comnrnication madia 



7 0 
20 0 



0 

0 



To aharpen visual and r.ural perception 



KNOWLEDGE: , . 

To study the Impact of communication media on 
society 

To underatand terms used in television, film, 
photography, and advertising , 

To help the student be more critical of vhat he 
seea around him— on TV, in the theatre 



20 AO 40 0 



20 47 27 6 

40 34 13 13 

33 40 20 7 



0 



0 



0 

0 



CREATIVITY: : ; ; 

To challenge and direct creattv* impulses of 't? 40 20 

students ' 

To provide opportunity for experience and pro- 
duction of compositions in slidtc, film, tape re- 
cordings and other non-verbal furaa 33 40 27 

To help the student become more flexible and 

imaginative in communicating hie ideas 40 40 13 



. SKILLS: ■; ■ ■ 

To dtvtlop a vidsr range of communication akllla 

To develop esthetic Judgment akllla 

y aharpen compositional akllla through visual, 
*nl and film experiences 1 *71 

63 . 



40 47 13 

6 67 27 

33 47 20 



’3 0 

0 0 

7 0 

0 0 

0 0 

0 0 



TABLE 35 (cont.) 



A=To a Sreat Extent C-To a Limited Extent 

B=To Some Extent D*Not At All 



Percent Responding 





A 


B 


C 


0 Omits 


PRODUCTION TECHNIQUES: 










To operate equipment necessary for film making, 
audio, and video tap^ recording 


33 


33 


14 


20 0 


To provide sufficient skills acd successful experi- 
ences In communication media so that the student 
will be motivated to continue producing independently 


27 


40 


27 


♦ 

6 0 


ATTITUDES: 










To develop positive attitudes toward expi easing 
ideas In various ways— other than written forme 


27 


53 


13 


0 7 


To develop an open attitude toward a variety of 
communication me dip 


26 


60 


0 


7 7 









... TABLE 36 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, SUCCESSFUL STUDENT 



A=To a Great Extent C=To a Limited Extent 

B=To Some Extent D=Not At AIT 



• ' ' , 




Percent Responding 




- 


A 


B 


C 


D 


Omits 


PERCEPTION: 












To develop a critical awareness of the form and 
content of comuni cation media 


14 


81 


5 


0 

1 


0 


To heighten rwareness of the interaction between 
the environment and communication media 


19 


48 


33 


0 


0 


To sharpen visual and aural perception 


24 


43 


33 


0 


0 


MOWIEDGE: 












To study the impact o* communication media on 
society 


19 


48 


24 


9 


0 


To understand terme used in television, film, 
ph< f.ography , and advertising 


29 


43 


14 


14 


0 


To help the student be more critical of what ha 
sees around him— on TV, in tb<s thaatre 


43 


29 


19 


9 


0 



CREATIVITY: 



To chellengo end dicect creetlve iep lees of 



student* 


29 


29 


33 


9 


0 


To provide opportunities for experience end pro- 
duction of coepoeltlons In elldee, file, tape re- 
cordings end other non-verbel fores 


33 


43 


24 


0 


0 


To help the student becone eore flexible end 
leeglnatlve In coseeunlcetlng hie ideas 


38 


43 


14 


5 


0 


SKILLS: ' V.N .. . \ 












To develop e wider renge of coweunlcetlon skills 


53 


33 


14 


0 


0 


To develop esthetic Judgment skills 


19 


62 


19 


0 


0 


erpen coepoeltlonel skills through vleusl, 
end file experlemtu *• i>o . 

3 m ms L 


28 


48 


19 


5 


0 



TABLE 36 (cont ) 



A-To a Ureat Extent 
B=To Some Extent 



PRODUCTION TECHNIQUES: 

To operate equipment neceaaery for film naking, 
audio, and video tape recording 

To provide sufficient skills and successful experi- 
ences in communication ^ *£2^. 



ATTITUDES: 

To develop positive attitude* toward expressing 
ISeaTin Serious v.y.-other than written forma 

To develop an open attitude toward a variety of 
coumunication madia • 



C*To a Limited Extent 
D=Not At All 

Percent Resp onding. 



A 


8 


C 


D 


Omits 


43 


33 


10 


14 


0 








1 


33 


29 


33 


5 


0 


29 


57 


14 


0 


0 


24 


57 


14 


5 


0 








I**** 



TABLE 37 



EXTENT TO WHICH PROGRAM GOALS WERE MET, 

BY PERC ENT, AVERAGE STUDE NT 

A=To a Great Extent 
B=To Some Extent 

Percent Responding 
A 8 C D Omits 



C«To a Limited Extent 
D=Not At A1 1 



PERCEPTION : 

To develop a critical awareness of the form and 

content of coununi cation media . > 5 69 21 0 

To heighten awareness of the interaction between 

the environment and communication media 0 63 27 1 



To sharpen visual and aural perception 



32 32 21 10 



KNOWLEDGE : 

To study the impact of communication media on 

society 5 42 

To understand terms used in television, film, 

photography, and advertising 37 53 

To help the student be more critical of what he 

sees around him — on TV, in the theatre 58 37 



CREATIVITY: 

To challenge and direct creative impulses of 

students 0 79 5 16 

To provide opportunities for experience and pro- 
duction of compositions in elides, film, tape re- 
cordings and other non-verbal forms 21 74 5 0 

To help the student become more flexible and 

imaginative iu communicating hie ideas 32 58 10 0 

SKILLS: v-.-.V-; \ V.,'.’ • 

To develop a wider rauge of c ommu ni cation skills 10 74 16 0 

To develop esthetic Judgment skills 11 47 . 32 5 

L) . • .■ • ’ /.'••'• . ' ■ 

FRir r ° *h* r P* n compositional skills throuphnrlsual» 

nl »wd film **\*rlmc*n i OmK 21 42 26 11 



48 5 

5 5 

5 0 



0 

0 

0 



0 



0 

0 



0 

5 

0 




TABLE 37 (cont.) 



A=To a Great Extent C*To a Limited Extent 

8=To Some Extent D*Not At All 



Percent Responding 
A BCD Omits 

PRODUCTION TECHNIQUES: 

To operate equipment necessary for film making, 

audio, and video tape recording 42 32 21 5 0 

To provide sufficient skills and successful experi- 
ences In communication media so that the student * 

will be motivated to continue producing independently 16 58 21 5 0 



ATTITUDES: 

To develop positive attitudes toward expressing 

Ideas In various ways — other than wtitten fomi 5 74 16 0 5 



To develop an open attitude toward « variety of 

communication media 11 6* 16 0 5 
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TABLE 38 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, OLDEST CHILD 



A*To a Great Extent C=To a Limited Extent 

B=To Some Extent D=Not At All 



Percent Responding 





A 


B 


C 


D 


Ontl 


PERCEPTION: 












To develop a critical awareness of the form and 
content of communication media 


0 


50 


50 


0 


0 

f 


To heighten awareness of the Interaction between 
the environment and communication media 


0 


67 


33 


0 


0 


To sharpen visual and aural perception 


33 


33 


33 


0 


0 


KNOWLEDGE: 












To study the Impact of communication media on 
society 


0 


50 


50 


0 


0 


To understand tevma used in television, film, 
photography, and advertising 


33 


33 


17 


17 


0 


To help the student be more critical of what he 
sees around him — on TV, in the theatre 


SO 


33 


0 


17 


0 


CREATIVITY; 












To challenge end direct creative Impulses of 
students 


0 


66 


17 


17 


0 


To provide opportunities for experience and pro- 
duction of compositions in slides, film, tape re- 
cordings and other non-verbal forme 


50 


17 


33 


0 


0 


To help the student become more flexible end 
Imaginative in communlceUrg his ideas 


17 


03 


0 


0 


0 


SKILLS: 












To dsvelop s vldsr range of communication skills 


33 


67 


0 


0 


0 


To develop esthetic Judgmsnt skills 


17 


3 


2 


0 


0 


0 iharpen compositional skills throu^ visual, 
il mill film super Iciii'pm 


50 


50 


0 


0 


0 



• r 69. . 



TABLE 38 (cont.) 



A=To a Great Extent 
B=To Some Extent 




C=To a Limited Extent 
D=Not At A1 1 




A 


Percent Responding 
BCD 


Omits 


PRODUCTION TECHNIQUES: 

To operate equipment necessary lor film making* 
audio* and video tape recording 


33 


17 33 


17 


0 


To provide sufficient ski 11 a and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


17 


66 17 


t 

0 


0 


ATTITUDES: 

To develop positive attitudes toward expressing 
ideas in various ways —other than written forma 


0 


100 0 


0 


0 


To develop an open attitude toward a variety of 
communication media • 


17 


83 0 


0 


0 




J-V.i ' •*, 
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TABLE 39 

EXTENT TO WHICH PROGRAM GOALS WERE MET, 
BY PERCENT, SECOND OLDEST CHILD 



A a To a Great Extent C=To a Limited Extent 

B=To Some Extent D=Not At All 



Percef c Respondl n<j 





A 


B 


C 


D 


Omits 


PERCEPTION. 












To develop a critical awareness of the form and 
content of coosnunication media 


12 


82 


0 


0 , 


6 

i 


To heighten awareness of the interaction between 
the environment and coramuni cation media 


6 


70 


12 


6 


6 


To sharpen visual and aural perception 


23 


53 


12 


6 


6 


KNOWLEDGE: 












To study the impact of communication media on 
society 


18 


53 


29 


0 


0 


To understand terms used in television, film, 
photography, and advertising 


29 


65 


6 


0 


0 


To help the student be more critical of What he 
sees around him— on TV, in the theatre 


53 


35 


6 


6 


0 


CREATIVITY: 












To challenge and d tract creative impulses of 
students 


18 


59 


18 


5 


0 


To provide opportunities for experience and pro- 
duction of compositions ir slides, film, tape re- 
cordings and other non-verbal forms 


12 


88 


0 


0 


0 


To help the etudent become sore flexible end 
imaginative In communicating hie ideas 


41 


41 


18 


0 


0 


SKILLS: 












To dsvslop a wider range of communication skills 


18 


82 


0 


0 


0 


To develop esthetic judgmint skills ^ } 


12 


64 


12 


6 


6 


rpen compositional skills Lhrough\lsUal, 
film oxpor Jcikch *r^Q L 


23 


47 


18 


12 


0 



TABLE 39 (Cont.) 



A-To a Great Extent 
B=To $o«ne Extent 




C=To 

D=Not 


a Limited Exten. 
At All 






Percent Responding 




• v ... . 


A 


B 


c 5. 


0ml; 


PRODUCTION TECHNIQUES: 










To operate equipment aecuvujr for flint making, 
audio, and video tape recording 


47 


41 


6 6 


C 


To provide sufficient skills and successful experi- 
ences in communication twdli so that the student 
will be motivated to continue producing independently 


29 


42 


f 

29 0 


0 


ATTITUDES: 










To develop positive attitudes toward expressing 
ideas in various ways— other than written forms 


29 


4? 


18 0 


6 


To develop an open attitude toward a variety of 
communication media 


23 


53 


18 0 


6 
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TABLE 40 

EXTENT TO WHICH PROGRAM GOALS WERF. MET, 
BY PERCENT, YOUNGER THAN 2 OR MORE 



A=To a Great Extent 
B=To Some Extent 



C=To a Limited Extent 
D=Not At AT 1 



PERCEPTION: 

To develop a critical avarenees of the form and 
content of communication media 

To heighten awareness of the interaction between 
the environment and communication media 



To sharpen visual and aural perception 
KNOWLEDGE: 



To study the impact of communication media on 
society 

To understand terms used in television, film, 
photography, and advertising 

To help the student be more critical of what he 
sees around him — on TV, in the theatre 



CREATIVITY: 

To challenge < nd direct creative impulses of 
students 

To provide opportunities for experience and pro- 
duction of compositions in slides, film, tspe re- 
cordings end other non-verb si forma 

To r the student become mote flexible end 
imaginative in communicating his ideas 



A 


B 


C 


D 


Oral ts 


18 


70 


12 


0 

! 


0 


18 


35 


41 


6 


0 


29 


24 


35 


12 


0 


12 


41 


29 


18 


0 


35 


41 


12 


12 


0 


53 


24 


24 


0 


0 


18 


41 


23 


18 


0 


41 


41 


18 


0 


0 


35 


47 


12 


6 


0 



SKILLS: 



to develop « wider rang, ot cn— imitation afciua 
To develop each. tic Judgmnt akilla 


41 

16 


24 

47 


35 

35 


0 sharpen compositional akilla through .visual, 
1 I^K * * n ^ daperlawcea * 81 


18 


35 


35 






■t ;■ 



73. a 



0 

0 



0 

0 
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TABLE 40 (cont.) 



... — m.~rn— 












A=To a Great Extent 
B=To Some Extent 




C=To a Limited Exten 
D=Not At All 


< , l ; i* v . . 




Percent Responding 




■•• •• • ''. • ■•'it*' 1 ' ••" ' •' ' 


A 


6 


C 


D 




PRODUCTION TECHNIQUES: 












To operate equipment necessary for film making, 
audio, and video tape recording 


47 


29 


12 


12 


0 


To provide sufficient skills and successful experi- 
ences in communication media so that the student 
will be motivated to continue producing independently 


24 


29 


35 


* 

12 


0 


AniTUDES: 












To develop positive attitudes toward expressing 
Ideas in various ways — other than tfritten forma 


12 


65 


23 


0 


0 


To develop an open attitude toward a variety of 
communication media 


12 


65 


17 


6 


0 
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